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What is the value of keeping
content on your website fresh?
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The customer journey

Website content feeds every channel, every channel feeds the website.

Social: Engagement & advocacy

Email: Proactive customer care SEO: Increase visibility

Site: Time on site

First he learned he had diabetes. Then
erc) d cooking—for

Social: Fight switchaways

Email: Go beyond offer emails

LIFE WITH DIABETES
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How can fresh content
improve customer awareness?
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Increased visibility .

Raises search ranking

LSz R ocl R

* More content=more relevance o = wm

o A deep library of content raises the chances of PwDs e B o o

flndlng your Slte When Searchlng : 6. bing organic 31,398 tHZi.J 2573 02 42008

i ” O 9. WCMS / Hero_button 12::: ::j:j ij:: ‘3; ‘ ::i: ‘ i: ‘

* “Freshness” counts e o T

o Google considers the frequency and volume of updated | —

content in its overall rankings ——=o0 - == = e

o | sotrant 100ty | st e 1onmony | srgforii 750

* Find the right keywords e e e I
o Use Google Trends to discover the keywords your J— 3| mmeem| e o o .
audience is searching p— o emoaw o

o Check Google Analytics to see what keywords are o 3| | s e .
already bringing customers to your site P S o .
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How can fresh content
support customer consideration?
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Keeps customers’ attention
Fresh content = more time on site e

BlogHome Interviews Inspiration  BusinessTips  News

INTERVIEWS

iirg y niche and

* New, useful content keeps customers coming
back

« More time on the website means more exposure
to products and offers

Heep In touch

» Use SF Social Studio, Google Trends and your
own analytics to find out what topics your
audience is interested in

INTERVIEWS INTERVIEWS

How Ampersana How Méianie & ways 1o look our foe
fumed o side hustie Johnsson promotes your employees over
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New opportunities to connect
Go beyond just selling product

How to migrate to the latest version
of Unity smoothly

« Emails with fresh content give readers SR

new reasons 1o visit your site - -
l.g..

: . “-reds

« Content driven emails can get around the /A ad
Promotions tab and junk folder s air oe
o Email clients may filter out offers but let newsletters
through
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How can fresh content
help retain customers?
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Customer attention = customer retention
Stay present in customers’ online lives wsrmoco

cowey

Human Resources: When to Go In-House and

When to Outsource HR

* Fight switch-a-ways
- Feeding channels with fresh content ensures

Accu-Chek products stay top of mind and
increase customer satisfaction

 Proactive customer care

- Provide answers in a new article and solve
problems before they start

« Engagement and advocacy

- When users come to rely on fresh content from
Accu-Chek, they're more likely to share what

they Iove and recommend US to frlends N R The best tips on running a business, delivered to your inbox.
&=
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The virtuous content cycle
Test, analyze, improve

* Look at KPIs: opens, clicks,
shares, traffic attribution,
etc.

* Review regularly

* Use polls to ask about

* Find new angles on
habits and preferences

successful topics

Be direct

Analyze search terms and
traffic to identify popular
topics

* Decide whether to impr
or abandon ideas that
didn’t work
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Case Study: AC US Update

oy Qi

* FFS has been producing Accu-Chek
Update for over 10 years

* Two new articles each month, plus a

ccocTs
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First he learned he had diabetes. Then
Percy learned he loved cooking—for
everyone.

poll and promo banner

» Emails point to articles on Life with
Diabetes, and are also posted to
social.

*  Poll clicks through to offer or CTA,
and poll results are posted to social

*  Promo banner is another opportunity
to present an offer or CTA

Related Articles

[FRP——

Share

000
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Accu-Chek US
September 25 at 8:35 AM - @

Avyear ago, Percy was admitted to the hospital with blood glucose

topping 700 mg/dL, blurred vision and the news that he had type 2
diabetes. Find out now he's doing today hitg://bit.ly
/2001XkQ.#VictorylsSweet

Here's to a very happy ending

Meet the new and
improved Percy

His diabetes diagnos's a year ago
spurred him 10 serious action,

READ MORE

What gets in the
way?

1f you ry t0 lose weight, what's your
greatest hurdie?

ACCU-CHEK COM
Percy learns that he loves cooking—for everyone
After being disgnosed with type 2 diabetes, Percy made big changes 10..

% You and 17 ctners 3 Shares
o0

O Love © comment

2 Share G-
Easy steps you can
take today

6 easy-as-pie new eating habits to
try right now.

Inspiration Exchange
New Community!

Now you can inspire others with your story, photo or video.

< ‘Wﬂ{ Inspiration Exchange

Next—share even more insights in our new
Inspiration Exchange.

The concept is simple—give an ides, take an
idea. You never know when your experience
might change someone else's perspective or
lift them up. So go ahead and give it a whirl.

You can share photos, videos, advice and
insights.

'SHARE YOUR STORY NOW.
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Case Study: Beth Kobliner

Personal Finance Basics

Now that you can ol
everything from paving

BETH

* Beth Kobliner is a financial planning

expert and the author of three books

Home / Conversations / Family / How to help.

Sep21.2018 | FAMILY . <
How to help a high Somersation X
schooler apply for EFBIOVEFS
financial aid if their Family

parents can’t (or Friends &

e won’t) Colleagues
Spouses & Partners

*  Promote herself as a brand and to sell
her books

* Website is updated 2-4 times a
month with new articles

Guides
We Need to Talk
College

{ S CouEGE . /% e

- Each article page has a previous/next AL % » :
link and newsletter signup to keep —_ e
readers engaged

The situation

My 16-year-old niece, Janna, is whip
smart and probably could get into a
good college, but my brother (her
dad) and his ex are a problem. Their
nasty divorce took a financial toll on
them, and they barely speak. I'm sure
Janna would qualify for financial aid,

Popular Tags
Kidis and morey

Favay P, nfogray
COLLEGE
SAVINGS 101 .
—.
READMORE
w©
ly for

oler
f their

* Fresh articles and “evergreen” tools D

. brea s :;:7 s but I can't see either one of her
keep readers coming back to a s tunecout parent geting with the
. . . y ] i N program. Can Janna apply for aid on o —
trusted source of financial guidance A !$¢< EYEEREETIEL | heromrHowanindire? | MAKE
x — —Beatriz, Burlington, Vt. &(ill(I)’N‘}EY

The solution GENIUS

BETH Every year, nearly five million BETH

) = | students who've never attended KOBLINER
callege analy for undergradiate
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Key Take-aways

there are many reasons to keep your content fresh — most importantly for
your customer.
* The more often you update the content on your site, Google
will see this as more relevant and can elevate you in search
results.

] '+ |t gives customers a reason to stay on your site and/or come
/ back again. This provides more exposure to products and

/ offers.

/ *  When customers see your content as relevant or useful they
- are more likely to share, therefore increasing your reach.

* And most importantly - we are here to help. To learn more or
get assistance with your content plan or Accu-Chek site -
Submit a ticket!
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https://digitalmarketing.rochedc.com/hc/en-us/requests/new

Doing now what patients need next
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