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What is the value of keeping 
content on your website fresh?
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The customer journey

Website content feeds every channel, every channel feeds the website.

Social: Engagement & advocacy

SEO: Increase visibility

Site: Time on site

Email: Proactive customer care

LIFE WITH DIABETES

Social: Fight switchaways

Email: Go beyond offer emails  
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How can fresh content
improve customer awareness? 
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Increased visibility

Raises search ranking

• More content=more relevance
o A deep library of content raises the chances of PwDs

finding your site when searching

• “Freshness” counts
o Google considers the frequency and volume of updated 

content in its overall rankings

• Find the right keywords
o Use Google Trends to discover the keywords your 

audience is searching

o Check Google Analytics to see what keywords are 

already bringing customers to your site

June 1- Oct 30, 2018
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How can fresh content
support customer consideration? 
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Keeps customers’ attention

Fresh content = more time on site

• New, useful content keeps customers coming 

back

• More time on the website means more exposure 

to products and offers

• Use SF Social Studio, Google Trends and your 

own analytics to find out what topics your 

audience is interested in
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New opportunities to connect

Go beyond just selling product

• Emails with fresh content give readers 

new reasons to visit your site

• Content driven emails can get around the 

Promotions tab and junk folder
oEmail clients may filter out offers but let newsletters 

through
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How can fresh content
help retain customers? 
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• Fight switch-a-ways

- Feeding channels with fresh content ensures 

Accu-Chek products stay top of mind and 

increase customer satisfaction

• Proactive customer care

- Provide answers in a new article and solve 

problems before they start

• Engagement and advocacy

- When users come to rely on fresh content from 

Accu-Chek, they’re more likely to share what 

they love and recommend us to friends

|  Marketing Strategy & Services Team11

Customer attention = customer retention

Stay present in customers’ online lives
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The virtuous content cycle

Test, analyze, improve

Learn what 
worked

Be directRepeat

• Look at KPIs: opens, clicks, 

shares, traffic attribution, 

etc.

• Review regularly

• Use polls to ask about 

habits and preferences

• Analyze search terms and 

traffic to identify popular 

topics

• Find new angles on 

successful topics

• Decide whether to improve 

or abandon ideas that 

didn’t work
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Case Study: AC US Update

• FFS has been producing Accu-Chek 

Update for over 10 years

• Two new articles each month, plus a 

poll and promo banner

• Emails point to articles on Life with 

Diabetes, and are also posted to 

social.  

• Poll clicks through to offer or CTA, 

and poll results are posted to social

• Promo banner is another opportunity 

to present an offer or CTA
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Case Study: Beth Kobliner

• Beth Kobliner is a financial planning 

expert and the author of three books

• Promote herself as a brand and to sell 

her books

• Website is updated 2-4 times a 

month with new articles

• Each article page has a previous/next 

link and newsletter signup to keep 

readers engaged

• Fresh articles and “evergreen” tools 

keep readers coming back to a 

trusted source of financial guidance
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Key Take-aways
there are many reasons to keep your content fresh – most importantly for 
your customer.

• The more often you update the content on your site, Google 

will see this as more relevant and can elevate you in search 

results.   

• It gives customers a reason to stay on your site and/or come 

back again. This provides more exposure to products and 

offers.

• When customers see your content as relevant or useful they 

are more likely to share, therefore increasing your reach.

• And most importantly – we are here to help. To learn more or 

get assistance with your content plan or Accu-Chek site –

Submit a ticket!

|  Marketing Strategy & Services Team

https://digitalmarketing.rochedc.com/hc/en-us/requests/new
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Doing now what patients need next


