Getting Started with Social Studio:
Listen & Analyze

Presented by: Your Getting Started with Salesforce Marketing Cloud Team
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SOCIAL STUDIO: LOGGING IN

Reiationstip Marketing

QG fi & nhtips/socialstudio.radian6.com/login
oo ff Woha @ Salestorce.com Oy

social studio

by radian6 and buddy media Mon 2 o 3 Wed 4™y 5 F 6 sat 7 Sun 8

Remember Usemame Forgot password?

Campaigns 2 ViewBy Status A1~

Name Status Deployment Date. Created Date Campaign Owner Campaign Code
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SOCIAL STUDIO: WORKSPACES

Welcome, Joe

* Key to organizing your teams
and the social accounts they
work on.

NORTHERN ) TRAIL

Dt * Only Full Users and Super

Users can create workspaces
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ADDING A SOCIAL CHANNEL

Connect Pages

Connect Pages

1ltems Selected

Northern Trall Outfitters
NTOQutfitter x

3 Pages All 3 Pages All

Northern Trall Qutfitters
NTOutfitte

Zero Pages selected

Entitement Usage 3,10 Skip Entitlement Usage 3,10 Skip
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SOCIAL STUDIO: WORKSPACE PERMISSIONS

social studio Workspace Settings

0 B Transfer Workspace Ownership + Add New Q
6 ltems
e ——
Second Face
ocial Accounts . =
Hazel Training Owner @  Canpublish to all
Topic Profiles hazel.richardst @  Can engage with all
Recent Workspaces Publish Labels
Bitly Tracking April Limited Member O Cannot publish
G Al Workspaces New Waorkspace - .

N — Cannot engage

i Approval Rules amacias!

_ . Engagement Macros
Social Accounts

Publish Macros Katrina Abrams Limited Member O Cannot publish

Cannot engage

Kkabrams @salesforc

Kelsey Limited Member ) Cannot publish

o Cannot engage

Patty-Ann Gaudet Admin @ Canpublish to all
@  Canengage with all

pgaudet@s
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Up Next:
Getting Started with Social Studio: Users
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SOCIAL STUDIO: ORGANIZATION USER ROLES

Add Workspace

v

Manage Workspace Settings

v

(edit the
workspace they

created)

Add Social Accounts

v

Register Social Accounts in a Tenant

%)

Add Users

%)

000 0 O

Modify User Settings

Own settings

Own Settings

Create/Edit Macros

A 9003 & O

v,

(can edit their
own macros
and create their
own)

X

View Workspace Content plus Calendar/Performance

<

v

{only if they are
workspaces
members)

v

{only if they are
workspaces
members)
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SOCIAL STUDIO: USER AVATARS

Personalize your representation in Social Studio

Help colleagues put a face to a name with User

Avatars. You can:

« FEasily upload and switch out images, or keep the
default

« See your chosen image as a permanent menu
fixture

» Help colleagues quickly recognize one another
within the user list

Notes

* Does not support animated gifs or advanced
Image editing

* Super users cannot upload images on behalf of
other users

social studio

Admin

Users
Summary

Social Accounts

Engagement Macros

[ Joe Owen
Topic Profiles L .
[ jowen@salesforce.com

Source Groups

Jon Belkowitz

Organization Settings . jbelkowitz@salesforce.com
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Up Next:
Getting Started with Social Studio:

Topic Profiles
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ANALYZE: TOPIC PROFILE CONFIGURATION

admin

Summary Topic Profiles

Social Ac Contains Keywards (0}
! z Chanar _— — Contalns Keywords (0}
Engagem...

2l Reps

And Contains

RAG Group

ARAG Group 2

Exclude Keywo

{English & Region Focus)

Customer Experience (Brand)

Dayco

MTanner

Miwesney

NEBeshear

13400 = Actve
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Up Next:
Getting Started with Social Studio:
Dashboards
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ANALYZE OVERVIEW

Analyze Tab

€« > X # '@https:fIsacialstudio.radians.cumlanalyzeﬁw.'algcd30572c5f7448 [234-49ad5c62f9a2#dashboards/67

7+ Buddy Media _
Northern Trail Outfi

Social Studio

Analyze

Feedback Tom Hasselman

< E Social Listening Summary
National Parks

B Haaretz.com
@haaretzcom

Beach near Tel Aviv set to be
site of national park, not vacation
resort divr itU7]33Cd

pic.twitter com/s JzrODg345

Ret

- £l Maria Da Silva ...

National park service Timeline
Photos Albany Pine Bush in
eastern New York was
announced today as the newest
national natural landmark.
Designated as an outstanding
example of a globally rare
ecosystem, Albany Pine Bush
joins 596 other NNL sites across
the country recognized as places
that contain the best.

Congress's Sne...

opinionhead.com

manner. In the 2015 NDAA,
rumored provisions include
designation of 250,000
additional acres of wilderness,
four new national parks and
seven national park studies

Le tn hal Th

Total Eng:

Facebook
665 (50.9%) 95

317 (24.3%) 45

Aaareaator

@ Totals [l Daily Average B eiogs B News Facebook Aggregator

Sentiment Sentiment Over Time

© ® © ®

What People Are Saying

000 afea away beach beautiful best book check city country different experience family famous gOOd
gl'eat hOllle including lake land life located long love mountain  mountains

it
Wa,nafnrsnc\alstud\ radian6.com...

[ | PR |

Movember 25-December 2,2014  £F

Blogs 8_/,1‘8:;\_==~c B ﬁ,—’ﬁe\o_ Card

€& Dashboard
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DASHBOARD TYPES

« Twitter Account Summary

« Facebook Account Summary
« Social Listening Summary

* LinkedIn Account Summary
« Google + Account Summary
* YouTube Account Summary
« Instagram Account Summary

< E NTOutfitters

Feed {Mentions)

@ B NTOutfitters
2 =nroutier
Yep._. it's been snow

[ 1salman
N

TOutiters Had to caneel

SNTOUMitlers Had to cancel
my camping trig. NTO failed
1o defiver on time. 7HTOlai

o dediver on tim: N’
ﬂ 2 Jason Meketa

ENTOU

5

Hitters Had some

ing a kot
ATWBANZD

© ©

What People Are Saying

.. #ntofail ...

giaham  great issues looks  lots  fove

—
Thursday, Feb 12, 2015
Paositive: 2

amazing bad camping cancel chocolate  crackers deliver falled

.
SNOWING - v e cn oo e v

marketing medla N orders ready  shoe  snow
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DASHBOARD CARDS

Twitler Account Summary

< NTOutfitters

Feed (Mentions)

@ & NTOutfitters

i NTOUE

nowing & kot
SMTWEANZD

[ NTOutfitters

ENTOUitter

s been snowing a ot
BANZD

2 1salman

ENTOUL Had to caneal
my eamping trip. NTO failed
1o dedivers an time. FN

ﬂ [ Jason Meketa
——

@NTOUIErS Had some
serious shoe issues with last
twa arders. #HTOEI

Sent to Salesforce

€ OM

Post Volume Posts Dver Time

20

Mentions
10 (50%) 1

My Tweets
10 (50%) 1

NS Sent

Sentiment || Sentiment Over

o]
Thursday, Feb 12, 2015
Positive: 2

J

What Peagle Are Saying

#nen to a' #niopantry amazing bad camping cancel chocolate crackers  deliver failed

graham great issues  looks  lots  love media Mo orders  ready  shos  snow

-
SNOWING . v et e e eanm v s s
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DASHBOARD CARDS: ENGAGEMENT SUMMARY

Twitter Account Summary

Post Volume

20

Mentions
10 (50%)

My Tweets

10 (505%)

DMs Sent

Social Listening Summary

Post Volume

1.1k

Twitter

982 (90.5%) 140

Facebook
100 (9.2%)

Imaaes

14
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DASHBOARD CARDS: ENGAGEMENT TREND

Twitter Account Summary

Social Listening Summary

Posts Over Time

Posts Over Time

o]
Q
o
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DASHBOARD CARDS: FEED CARD

Feed (Mentions)

Feed Card Additional Features

If it exists, the post will also show user assignment (hover to see the assigned users' name),
a‘NToumers priority and workflow status.

Engagement
Workflow Status

Yep... it's been snowing a lot

Assigned 1o Kim Emst
-

Thaeks for the

If the post has labels applied, they will be shown inline below the post.

Inline labels (post
tags)

[ NTOutfitters
e oM o Images Images are shown inline for the post for both dashboard types.

Sent to Salesforce

Sishia If the post has been sent to Salesforce the status above the post will inform the user.

Scrolling & Date

Range The card allows the user to scroll through the posts for the respective date range (7 days).

Hovers over an image in the feed, a magnifying glass icon appears and clicking on the image
opens it in a larger format in a lightbox.

m 2 1salman

NT Had to cancel 3
my camping trip. NTO failed Image Lightbox

to deliver on time. N

v‘,“ 2 Jason Meketa

N Had some
serious shoe issues with last
two orgers
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DASHBOARD CARDS: SENTIMENT SUMMARY CARD

Sentiment
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DASHBOARD CARDS: SENTIMENT TREND CARD

Sentiment Over Time
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DASHBOARD CARDS: CONVERSATION CLOUD CARD

What People Are Saying

#camping #glamping ...

.
#tra VE' air amazing away beautiful camp camper ca mpl ng check classy cool experience festival
.
free fullest glamorous gla m p'ng great guests happy hut life look looking lowve luxury mattress perfect

pitch read removable remantic season share short stay stunning summer tent tents time wvisit weekend west wyurt yurts
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Up Next:
Getting Started with Social Studio:

Actionable Insights
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EXPORTING DATA FOR CUSTOM REPORTING

Extract CSV data for further analysis and
reporting. Available for:

e Post Volume

* Posts Over Time

* feed

*  Sentiment

*  Sentiment over Time

* Top Countries (Social Listening
Dashboard only)

« Top Languages (Social Listening
Dashboard only)

« Engagement Over Time (Twitter,
Facebook, YouTube, and Instagram)

e

Posts Over Time

Export as CSV

LO—0.

G

D [ E

egments__series | datetime
1 2015-07-16T00
1 2015-07-16T00
2 2015-07-17T00
2 2015-07-17T00
3 2015-07-18T00
3 2015-07-18T00
4 2015-07-19T00
4 2015-07-18T00
5 2015-07-20T00
5 2015-07-20T00
6 2015-07-21T00
6 2015-07-21T00
7 2015-07-22T00
7 2015-07-22T00
8 2015-07-23T00
8 2015-07-23T00

segments__segmentld segments__type segments__count

9 Comments
Posts
9 Comments
8 Posts
9 Comments
8 Posts
9 Comments
8 Posts
9 Comments
8 Posts
9 Comments
8 Posts
9 Comments
8 Posts
9 Comments
8 Posts

HOWREMAHEHOOKHOOONOSRE
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ANALYZE: ACTIONABLE INSIGHTS

See a post and want to respond? No need to
leave Analyze!

Facebook - Reply and Like posts right from
your Facebook dashboard

Twitter - Reply, Retweet, Quote, and Direct
Message from your Twitter or Social Listening
dashboard

LinkedIn - Reply to posts from your LinkedIn
community from your LinkedIn dashboard

Notes:

Any engagement from Analyze is reflected in
Social Studio Engage as well.

Engagement options are not available for
Google+ at this time
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KEY RESOURCES

Essential follow-ups from this video

* Export dashboard data
» Explore Post Inspector in your account

Background viewing, reading, and doing
* Download the to help

keep you on track during your implementation
0 for additional information

And don’t forget!

* Follow @SocialStudioCRM on Twitter to receive all the latest updates
on Social Studio
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https://image.mktg.salesforce.com/lib/fe5c1570776d0d7f7c17/m/1/Getting_Started_with_Social+Studio_Workbook.docx
http://help.exacttarget.com/documentation/social_studio/
https://twitter.com/socialstudioCRM

JOIN A MARKETING CLOUD USER GROUP

We currently have 26 User Groups and
are growing every day!

salesforce User Groups

Marketing Cloud User Groups )

have prime access to the Success
Community, which will also give you
additional insight to ALL Salesforce User
Groups and much more!

If you do not see a User Group in your
area but would like to start one,
please reach out to your

Success Manager or AE.
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http://bit.ly/sfmarketingcloudofficehours
http://bit.ly/sfmarketingcloudofficehours

Thank You
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