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SOCIAL STUDIO: LOGGING IN



SOCIAL STUDIO: WORKSPACES

• Key to organizing your teams 
and the social accounts they 
work on.

• Only Full Users and Super 
Users can create workspaces



ADDING A SOCIAL CHANNEL



SOCIAL STUDIO: WORKSPACE PERMISSIONS



Up Next: 
Getting Started with Social Studio: Users



SOCIAL STUDIO: ORGANIZATION USER ROLES



SOCIAL STUDIO: USER AVATARS

Personalize your representation in Social Studio

Help colleagues put a face to a name with User 
Avatars. You can:
• Easily upload and switch out images, or keep the 

default
• See your chosen image as a permanent menu 

fixture
• Help colleagues quickly recognize one another 

within the user list

Notes
• Does not support animated gifs or advanced 

image editing
• Super users cannot upload images on behalf of 

other users



Up Next: 
Getting Started with Social Studio:
Topic Profiles



ANALYZE: TOPIC PROFILE CONFIGURATION



Up Next: 
Getting Started with Social Studio:
Dashboards



ANALYZE OVERVIEW
Analyze Tab

Dashboard

Card



DASHBOARD TYPES

• Twitter Account Summary
• Facebook Account Summary
• Social Listening Summary
• LinkedIn Account Summary
• Google + Account Summary
• YouTube Account Summary
• Instagram Account Summary



DASHBOARD CARDS



DASHBOARD CARDS: ENGAGEMENT SUMMARY

Twitter Account Summary Social Listening Summary



DASHBOARD CARDS: ENGAGEMENT TREND

Twitter Account Summary Social Listening Summary



DASHBOARD CARDS: FEED CARD



DASHBOARD CARDS: SENTIMENT SUMMARY CARD



DASHBOARD CARDS: SENTIMENT TREND CARD



DASHBOARD CARDS: CONVERSATION CLOUD CARD



Up Next: 
Getting Started with Social Studio:
Actionable Insights



EXPORTING DATA FOR CUSTOM REPORTING

Extract CSV data for further analysis and 
reporting.  Available for:

• Post Volume
• Posts Over Time
• Feed
• Sentiment
• Sentiment over Time
• Top Countries (Social Listening 

Dashboard only)

• Top Languages (Social Listening 

Dashboard only)

• Engagement Over Time (Twitter,  

Facebook, YouTube, and Instagram)



ANALYZE: ACTIONABLE INSIGHTS

See a post and want to respond? No need to 
leave Analyze!

• Facebook – Reply and Like posts right from 
your Facebook dashboard

• Twitter – Reply, Retweet, Quote, and Direct 
Message from your Twitter or Social Listening 
dashboard

• LinkedIn – Reply to posts from your LinkedIn 
community from your LinkedIn dashboard

Notes:
• Any engagement from Analyze is reflected in 

Social Studio Engage as well.
• Engagement options are not available for 

Google+ at this time



KEY RESOURCES

Safe harbor statement under the Private Securities Litigation Reform Act of 1995:

This presentation may contain forward-looking statements that involve risks, uncertainties, and assumptions. If any such uncertainties materialize 

or if any of the assumptions proves incorrect, the results of salesforce.com, inc. could differ materially from the results expressed or implied by the 

forward-looking statements we make. All statements other than statements of historical fact could be deemed forward-looking, including any 

projections of product or service availability, subscriber growth, earnings, revenues, or other financial items and any statements regarding 

strategies or plans of management for future operations, statements of belief, any statements concerning new, planned, or upgraded services or 

technology developments and customer contracts or use of our services.

The risks and uncertainties referred to above include – but are not limited to – risks associated with developing and delivering new functionality for 

our service, new products and services, our new business model, our past operating losses, possible fluctuations in our operating results and rate 

of growth, interruptions or delays in our Web hosting, breach of our security measures, the outcome of any litigation, risks associated with 

completed and any possible mergers and acquisitions, the immature market in which we operate, our relatively limited operating history, our ability 

to expand, retain, and motivate our employees and manage our growth, new releases of our service and successful customer deployment, our 

limited history reselling non-salesforce.com products, and utilization and selling to larger enterprise customers. Further information on potential 

factors that could affect the financial results of salesforce.com, inc. is included in our annual report on Form 10-K for the most recent fiscal year 

and in our quarterly report on Form 10-Q for the most recent fiscal quarter. These documents and others containing important disclosures are 

available on the SEC Filings section of the Investor Information section of our Web site.

Any unreleased services or features referenced in this or other presentations, press releases or public statements are not currently available and 

may not be delivered on time or at all. Customers who purchase our services should make the purchase decisions based upon features that are 

currently available. Salesforce.com, inc. assumes no obligation and does not intend to update these forward-looking statements.

Essential follow-ups from this video

• Export dashboard data
• Explore Post Inspector in your account

Background viewing, reading, and doing

• Download the Getting Started with Social Studio Workbook to help 
keep you on track during your implementation

• Review Social Studio User Guide for additional information

And don’t forget!

• Follow @SocialStudioCRM on Twitter to receive all the latest updates 
on Social Studio

https://image.mktg.salesforce.com/lib/fe5c1570776d0d7f7c17/m/1/Getting_Started_with_Social+Studio_Workbook.docx
http://help.exacttarget.com/documentation/social_studio/
https://twitter.com/socialstudioCRM


JOIN A MARKETING CLOUD USER GROUP

We currently have 26 User Groups and 
are growing every day!

As a member of a User Group, you will 
have prime access to the Success 
Community, which will also give you 
additional insight to ALL Salesforce User 
Groups and much more!

If you do not see a User Group in your 
area but would like to start one, 
please reach out to your 
Success Manager or AE.  

http://bit.ly/sfmarketingcloudofficehours
http://bit.ly/sfmarketingcloudofficehours


Thank You


