Getting Started with Social Studio

Begin your listening journey
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Access to Social Studio
Set up your account

The global team will grant you access to
Social Studio:

1. You will receive an email from
“activations”

2. Open the email and select “Set your
password”

3. You will be prompted to create a
password.

Note: Make sure you remember this
password, you will need this every time you
access Social Studio. Your user name will be
your email address.
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Hello gerstf@grace.edu,

Welcomel You've been granted access to Social Studio for social media
management. Your username is:

Username gersti@grace.edu

To activate your user account, please click htips://socialstudio radian6.com/sig
nup?key=830b9fb0027e0b62a0aedfd5cbedaf3faa56c50e5164adeec?77b7i5e
64c354fcdfe?42b6c6408ed3aadasac3d01ec30686e8492f28b9fhfe 1efaa008c
9016b (or the button below) where you will be prompted to choose and verify a
password.

QOnce you have successfully activated your account, we recommend that you
record your username and bookmark the application for easy future access

https://socialstudio.radian6.com

Find everything you need to get started in our Help Portal

‘ Set your password ‘
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Setting up your Dashboard

When you log in to Social Studio you will see a workspace that has been configured for
your country. Select the workspace.

social studio

Workspaces Performance

Global Accu-Chek
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Analyze Tab

After you select the workspace, navigate to the analyze tab and you will see three
Dashboards:

° <Your country Name> Accu-Chek socialstudio  GlobalAccuChek ¥ Publsh  Engage | Analyze
*  <Your Country Name> Diabetes Gallery
Competition
Q All Dashboards v
*  <Your Country Name> Diabetes Workbenches (0)

Ove ra I I Reports (0) Global Accu-Chek Keywords Global Competitors Keywo... Global General Dlabetes T...
@ Social Listening Summary @ Social Listening Summary @ Social Listening Summary
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Setting up your Dashboards

In order to have the capability to edit the date range in your dashboards, you will need to duplicate

each dashboard. Follow the steps below to duplicate each dashboard, change the name, and hide the
original.

1. Navigate to the first dashboard: <Your country name> Accu-Chek
Select the drop down on the dashboard and select “Duplicate”

2
3. This will populate another dashboard titled “Copy of <Your country name> Accu-Chek
4 Next, go back to the original dashboard and hide it

)

Repeat steps 2-4 for the other two dashboards

Global Accu-Chek Keywords Copy of Global Accu-Chek ... Global Accu-Chek Keywords
Social Listening Summary . . . . Social Listening Summary
Social Listening Summary
E Duplicate E E Duplicate
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Setting up your Dashboards Contd.

You will now have the three copies of the dashboards in your workspace.

socialstudio  Global Accu-Chek ¥ Publish Engage Analyze
Gallery

Dashboards (8) Q  Searct All Dashboards *
Workbenches (0)

Reports (0) Copy of Global Accu-Chek ... v Copy of Global Competitor... Copy of Global General Dia...
Social Listening Summary Social Listening Summary @ Social Listening Summary
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Setting up your Dashboards Contd.

You can edit the title of each individual dashboard and remove Copy of” in the title.
1. Select the dashboard

Double click on the title so that you can edit it

Remove “Copy of” from the title and then select back

W N

The dashboard will now reflect

Copy of Global Accu-Chek ...
Social Listening Summary

< @ Social Listening Summary
Global Accu-Chek Keywords

e changes in the workspace

Eopy of Global Accu-Chek Keywords

Global Accu-Chek Keywords

Social Listening Summa
g ry
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Dashboards

Date Range
You can adjust the Nov 2-3, 2017 1Day Ago ¥ I 7|y x|V
date range on each
~ 1 Day A
dashboard. After you T
- ’ () _Global Accu-Chek
select a specific date Media Type Trend 7 Days Ago
range, the dashboard :
. . 14 Days Ago
will refresh and pull in
all relevant data to 30 Days Ago
reflect the time period 60 Days Ao
selected.
90 Days Ago
Custom
12 am 6 am
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Dashboards

- Each dashboard is
configured the same way.

* In the dashboard view
there are multiple tiles with
different information in
each tile.

* The next slides will walk
through each different tile
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Dashboards
The feed o

. a Accu-Chek Canada 9m ¢Sabias que el nuevo medidor Accu-Chek® Instant
PEmSREC funciona con un solo boton, no requiere configuracion

On the left had side you will see a e ook
running feed of real-time posts that D)
are related to the specific dashboard.

=
< \

ﬂ £ Molly McElwee Malloy
2 sMollyMacT1D
As FDA wait continues, Senseonics starts consumer

push in early European markets shar.es/1PySIO via
@MobiHealthNews

For example the Accu-Chek = ¥
dashboard will pull in all related brand = ® 9

keywords including: mysugr, o -
Senseonics, any common misspellings . o b - et
of Accu-Chek, and all relevant B s

@accuchek_us test strips, automated delivery &
nnouncing-mys..

| more! mysugr.com/al s
a n g u a g eS . #mySugrBundle pic.twitter.com/iRcfSCRHSO

Note: You can click on any post to
inspect it individually
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Dashboards

Post Volume

B _Global Accu-Chek
Post Volume

The post volume will show the total
number of posts from the selected
time period and the percentage of 117 O 33%
increase or decrease from the time

period before. Under the total you will Twitter

find a list of the platforms where the 44.4% (52) © 39%
volume is coming from- listed based
. . Forum Replles
on highest volume first. 17.9% (21) © 22%
Note: you can click on any of the Instagram
y y 12.8% (15) © 25%

platforms to look at the running feed
where the information was pulled from
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Dashboards
Media Type Trend

Media Type Trend shows each different channel and the volume change over the
specific time period. The spikes and declines usually revolve around hot topics,
conferences, new products, or campaigns.

Note: You can click on anv of the open bubbles to drill down to see the spike or decline
D Global Accu-Chek

in the feed > Media Type Trend

B Twitter [l Forum Replies [l Instagram [l Facebook [l Forums [ Blogs [l Videos [l Aggregator
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Dashboards
Top words

Review top words daily to see what is trending. When analyzing top words, it is
most effective to change the date rage to “One day ago” for the most accurate
picture of trending words. Look for any words that should not be there and address
those accordingly. Make note of product, brand, and campaign related words, as
well as words that would open up future marketing opportunities.

Note: You can click on any of the keywords to drill down the direct feed related to
the specific keyword.

—= Top Words

i eing lancets  isn doing continues Chs:ceknsecmic.ts good
great wal
free et t_fda european aviva
#digitalhealth s ar s |me daily
excited . X markets
glucose consumer garly guide pushyes fnger  meter

meters #diabetes lancet type muo buy change SuUgar control testing

#accuchek hard solution
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Dashboards
Keyword Groups

gl E) slobal Brand
You can hover over the Keyword Groups

different colors in the graph

to identify the percentage of o "

content coming from each 0% /

keyword group. 26.5%
10.5% ‘ € Global Brand /...

Note: You can drill down to

each feed by clicking on any \

of the keyword groups. 7%

24.3%

[l Global Brand /Other Di... [JJ Global Brand /Dexcom (+6)
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Dashboards

Countries

I. E) _Global Accu-Chek
Countries

You can see the countries where the

information is being pulled from. This BB= | iteq States

is based on domain. 46.2% (54) 0 2%
Note: Your dashboard will be Unknown
; . 31) 43%
configured to only pull data from 26.5% (31 °
your local country. SSIZZ United Kingdom
<A 51% (6) © 78%
I*I Canada
4.3%(5) O 17%
Russlan Federatlion
- 2.6%(3) O 57%
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Dashboards

Languages
. x} B) _Global Accu-Chek
In the language tile you can see a Languages
|IS.'[ qf the languages that are used English
within your country based on \.) 78.6% (92) ©38%
percentage of consent. '\, spanish
6% (7) Q 600%
. . German
Note: You can drill down into 4.3% (5) © 150%
each individual feed by clicking Sussian
on any of the languages. 3.4% (4) 033%
Greek
17%(2) © 100%
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Dashboards

Sentiment
e _Global Accu-Chek

Sentiment

The sentiment tile shows the
breakdown of positive and e
negative posts.

Note.' you can drill dovv.n. to 8 5 7%
inspect the feed of positive and  Positive
negative posts by clicking on

either word.
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Dashboards

Sentiment Trend

The sentiment trend allows you to analyze the spike or decline in sentiment
based on the time period selected. You can drill down to each feed by selecting
any of the open circles in the trend.

B _Global Accu-Chek
Sentiment Trend
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Next Steps...

After two weeks of listening the global team will set up a follow up call to
review any questions, concerns, and next steps.
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Doing now what patients need next
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