
Begin your listening journey 

Getting Started with Social Studio 
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Access to Social Studio 

Set up your account 

The global team will grant you access to 

Social Studio: 

1. You will receive an email from 

“activations”

2. Open the email and select “Set your 

password”

3. You will be prompted to create a 

password. 

Note: Make sure you remember this 

password, you will need this every time you 

access Social Studio. Your user name will be 

your email address. 
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Setting up your Dashboard 

When you log in to Social Studio you will see a workspace that has been configured for 

your country. Select the workspace. 
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Analyze Tab

After you select the workspace, navigate to the analyze tab and you will see three 

Dashboards: 

• <Your country Name> Accu-Chek

• <Your Country Name> Diabetes 

Competition

• <Your Country Name> Diabetes 

Overall
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Setting up your Dashboards 

In order to have the capability to edit the date range in your dashboards, you will need to duplicate 

each dashboard. Follow the steps below to duplicate each dashboard, change the name, and hide the 

original. 

1. Navigate to the first dashboard: <Your country name> Accu-Chek

2. Select the drop down on the dashboard and select “Duplicate” 

3. This will populate another dashboard titled “Copy of <Your country name> Accu-Chek

4. Next, go back to the original dashboard and hide it

5. Repeat steps 2-4 for the other two dashboards 

2 3
4
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Setting up your Dashboards Contd. 

You will now have the three copies of the dashboards in your workspace. 
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Setting up your Dashboards Contd. 

You can edit the title of each individual dashboard and remove Copy of” in the title.

1. Select the dashboard 

2. Double click on the title so that you can edit it

3. Remove “Copy of” from the title and then select back 

4. The dashboard will now reflect the changes in the workspace 

1

4
3

2
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Dashboards 

Date Range

You can adjust the 

date range on each 

dashboard. After you 

select a specific date 

range, the dashboard 

will refresh and pull in 

all relevant data to 

reflect the time period 

selected. 
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Dashboards 

• Each dashboard is 

configured the same way.

• In the dashboard view 

there are multiple tiles with 

different information in 

each tile.

• The next slides will walk 

through each different tile
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Dashboards 

The feed 

On the left had side you will see a 

running feed of real-time posts that 

are related to the specific dashboard. 

For example the Accu-Chek 

dashboard will pull in all related brand 

keywords including: mysugr, 

Senseonics, any common misspellings 

of Accu-Chek, and all relevant 

languages. 

Note: You can click on any post to 

inspect it individually 
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Dashboards 

Post Volume 

The post volume will show the total 

number of posts from the selected 

time period and the percentage of 

increase or decrease from the time 

period before. Under the total you will 

find a list of the platforms where the 

volume is coming from- listed based 

on highest volume first. 

Note: you can click on any of the 

platforms to look at the running feed 

where the information was pulled from 
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Dashboards

Media Type Trend 

Media Type Trend shows each different channel and the volume change over the 

specific time period. The spikes and declines usually revolve around hot topics, 

conferences, new products, or campaigns.  

Note: You can click on any of the open bubbles to drill down to see the spike or decline 

in the feed 
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Dashboards 

Top words 
Review top words daily to see what is trending. When analyzing top words, it is 

most effective to change the date rage to “One day ago” for the most accurate 

picture of trending words. Look for any words that should not be there and address 

those accordingly. Make note of product, brand, and campaign related words, as 

well as words that would open up future marketing opportunities. 

Note: You can click on any of the keywords to drill down the direct feed related to 

the specific keyword.
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Dashboards 

Keyword Groups 

You can hover over the 

different colors in the graph 

to identify the percentage of 

content coming from each 

keyword group.

Note: You can drill down to 

each feed by clicking on any 

of the keyword groups. 
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Dashboards 

Countries 

You can see the countries where the 

information is being pulled from. This 

is based on domain. 

Note:  Your dashboard will be 

configured to only pull data from 

your local country. 
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Dashboards 

Languages 

In the language tile you can see a 

list of the languages that are used 

within your country based on 

percentage of consent. 

Note: You can drill down into 

each individual feed by clicking 

on any of the languages. 
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Dashboards 

Sentiment 

The sentiment tile shows the 

breakdown of positive and 

negative posts. 

Note: you can drill down to 

inspect the feed of positive and 

negative posts by clicking on 

either word.
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Dashboards

Sentiment Trend 
The sentiment trend allows you to analyze the spike or decline in sentiment 

based on the time period selected. You can drill down to each feed by selecting 

any of the open circles in the trend. 
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Next Steps…

After two weeks of listening the global team will set up a follow up call to 

review any questions, concerns, and next steps.
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