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Measuring Content Performance
A multi-channel approach

« What can | measure on my
website, social media, and
email, etc

* What tools work best for
measurement across these
channels

 What decisions can | make
based on the results | see
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Measuring Performance of Multichannel Marketing

Start with a goal - the channels can work together

Website
Landing Page
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Measuring Content Performance
It’'sas Easyas 1, 2, 3

- What is your business goal?

What do you want your target
audience to do after reading
the content?

Content - Leverage content strategy
to drive “call to action”

- Define meftrics based on
goals and channels
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So What Can | Measure?
Just about anything....

* Here are some examples of goals from Paid media

Customer Acquisition Lead Generation

Meterorders > e User registrations * Info request form

* Promotional items e Meter registrations * Interest form

* Supplies e Club memberships * Reserve pump form
* “Buy Nows” e Detailed registrations * Meter selection tool
* Free Mobile forms * Newsletter sign ups
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Website Landing Page

Use content to support your goal — Free Meter Placements

ACCU-CHex Guide

G

Acquisition

Ad Content

Users ¥ NewUsers

3,584 2,936

1. Free Accu-Chek® Meter

2,884 (7958 2339 (796

Free Accu-Chek® Meter - Limited time free meter offer.

vivaw.accu-chek calffree-meter

Choose simplicity or connectivity and get 100 free lancets. Learn more.

Google Analytics Goal Conversion Rate
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Google AdWords
4434 541% . 1 ,.36 O(‘):"O»17:29 49:?1% 18_05

Goal Value
$0.00

$0.00

ACCU-CHEK*®

Simply Smart

Get a NEW Accu-Chek Guide meter and
switch to a surprisingly smart testing
experience!

Do you currently use an Accu-Chek meter?

163

comair produst detsis or
consibiry for soomseng suoh
of your erign

© 2018 Roche Disbetes Care. Al rights reserved.

https://www.accu-chek.ca/en/microsites/free-
diabetes-meter?utm_source=NxP_201802
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Website Landing Page

Measure the results

Acquisition Behavior Conversions All Goals +
Ad Content
. Pages / Session Avg. Session (Goal Conversion Comi?eatlions
Users ¥ NewUsers Sessions Bounce Rate Duraticn Rate
3,584 2,936 00:01:29
% of Total % of Total Avg for View
75% (4 0.6 33) | 063 00:01:46 (-15.46%)
1. Free Accu-Chek® Meter 2,884 (79.58%) | 2,339 (79.67%) | 3,620 (81.64% 5.94% 1.35 00:01:28 \ 43.84% | 1,587 (87.92%)
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Email

It’s no different — Free meter placements (upgrades)

Hrrf Limvted tme ofter

ACCU-CHEK* EN(FR o)
ACCU-CHEK"

b -
u Discover the upside
SOl e of the new spill- resistont SmartPack™ 5

g Simply Smart
Get a NEW Accu-Chek Guide meter and
switch to a surpnisingly smart testing

experience!

Desr %%First Name%3%

Do you currently use an Accu-Chek meter? ‘

oo

ome | Comact Us | UnseDrcroe | Braacy Bouo

000 &
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informaation atherwise rat soosssble of i in your Sourty Plesse be sware thet we Co not taks any resconibiy for cceseng teh
infommation which may £t somply weh ary valit legsl prosess, reguleson ragiFTTROR Of Lsage i the souTy of your srgn
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https://www.accu-chek.ca/en/microsites/free-
Email using CRM data diabetes-meter?utm_source=NxP_201802
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Measure Email Performance
Email has more options to measure

My Tracking * Tracking Details

[£] Select Recipients Export

o | Clicacy || Jooliks

= Summary

Job ID: 2253
Name : MXP
Subject : Get1
mete

Date Sent: 5/1/
Total Sent: 1,97

Lists : next
1,57

3 Send Perform.

= Open Perform

Iy Tracking » NXP -Guide- - Apri13

[] Select Lists ¥ Export | Showing: | Links with activity |

Cnensen | Clikactvty | Suners || Jonbiks
Email Owverlay View Link View

Link Total
hitps:/fwww. accu-chek. ca'en/micosites/free-diabetes-meter?utm source=nxp-aprig-EN ] 208
https:/iwww accu-chek. calfr/mi crosites/guide-gratuit?utm  source=nxp-awr18-FR 153
http:/iview email accu-chekemail . comd'?j=febd 187270870 cTe 77 1dEm=%%ex2; Member| DM M%EIs=%. .. 21
https:/iwww accu-chek. ca 5
Unsubsoribe 3
https:./www. sccu-chek. calfr 1
M Delivered 1,965 Forward Activity o o
[ [ Total Opens 1581 New Subsibers 0 0
Unique Opens: 830
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Net CTRs
11.9%
6.0%
0.4%
0.2%
0.1%
0.1%
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Measure Email Performance
As well as Google Analytics

Azguumon Bengvar Converncns
Sowte Medar
Users - New Users Sessoms. Bounce Rate Pages Sesmon Asg Sesson Duranon Goal Comversion Rane Goal Corpienons Goa Value
297 219 7 370 77.30% 1.85 00:01:20 0.00% 0 CAS0.0C
Acquisition > Traffic > Source Medium Report
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Social Media

Still 1, 2, 3 - Example - Increase Content Engagement

=MENU QsEARCH ACCU_CHEK- — Reche)

HOME PRODUCTS MANAGING MY DIABETES SUPPORT PRODUCT REGISTRATION

Home /Nutrition / Stert the day off rights

Start the day off right! Share

It's a fact: breakfast is the most important meal of the day. In addition to O o @ @
providing you with the energy you need, it helps you keep hunger under O

control and prevent drops in blood sugar... as long as you limit carbohydrate

and fat intake in favour of protein and fibre.

Low on time or ideas in the moming? Here's some inspirationt W 17 likes
Yogurt parfaits

Filed under-
You'll love how easy it is to make them: just combine low-fat plain yogurt, nuts

oo

and fresh or dried fruit. Lifestyle

Nutrivon
Smoothies

Holidays

Have breakfast on the go with your own smoothies, which you can mix and

https://www.accu-chek.ca/en/nutrition/start-day-right
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Measure Social Post Engagement
Social has more options to measure

Post Details Unique Avg. Time on Page

Page Source Pageviews ¥ g Entrances Bounce Rate % Exit Page Value
Pageviews

Performance for Your Post

48,285 276

$0.00

3 244 87.56%
1y a better way 1o breakfast. These easy make-anead and on-the-go 0.02% S

breaktast ideas are high in fibre and imit extra sugar and carbs 537 N
hitps /i Iy 2F OSIR 3579
Z = T sﬂ 91 19
5 Make-Ahead ¢ 1. /en/nutrition/start-day-right @  m.facebook.com 158 (57.25%) 00:03:06 87.12% 82.28% | $0.00
Healthy Breakfa ® z 2
uff L 2. /en/nutrition/start-day-right & (direct) 65 (23.55%) 00:02:30 92.50% 73.85% | $0.00 (0.00%)
1 1 °
I 3. /en/nutrition/start-day-right & | facebook.com 15 (5.43%) 15 (6:15% 00:03:18 13 (6.74% 84.62% 80.00% | $0.00 (0
1 1 o
)
i 4. /en/nutrition/start-day-right & | google 15 (5.43%) 12 00:01:12 0 0.00% 20.00% | $0.00 (0.00%
1 1 0
°

.
e : : : Google Analytics Page Report
n o pe hed ¢ o ekUS
= X oot 8 A ] :“u:xlishedUEngagement Trend =

OO tesi s sl : 2,060 12k ©24% 7.8k m 635 4.9k

o) Like O Comment A Share ®- 754 247 289 E3 Accu-Chek US o
AttuCliekUS

NEGATIVE reEDBACK Today has been a blast and we can't thank

“ A you enough for all the love we've received.

Bul the fun isn'l over because we are just
0 0 getting started! Encourage your family and
fiiends Lo post a piclure making bull horns
with their hands and includc the hashtag

#BuckOfDiabetes and we'll dorate a buck

to diabetes rolated organizations (up to
$60.000). Full details al
hitp://bit.ly/2qMbiMB

56

Facebook Business
Metrics U

spread awareness by holding up your
“buck horns” with your hands and using
the hashtag, #buckoffdlabetes for those
effected by diabetes in the US. For every

Social Studio Engagement Trend
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Content & metrics: measuring for success
Content on social channels

n B /AccuChekUS
Published Engagement Trend

12k ©24% 7.8k 1" 635 4.9k

Ed Accu-Chek US 10d

fAccuChekUs
Today has been a blast and we can't thank
you enough for all the love we've received.
But the fun isn't over because we are just
getting started! Encourage your family and
friends to post a picture making bull horns
with their hands and include the hashtag
#BuckOffDiabetes and we'll donate a buck
to diabetes-related organizations (up to
$60,000). Full details at
http://bit.ly/2qMbiMB

56

K1 Accu-Chek US 10d
/AccuChekUS
Abbee #BuckOffDiabetes - @ help me
spread awareness by holding up your
“buck horns” with your hands and using
the hashtag, #buckoffdiabetes for those

gagement blished Posts i i
[l Engagemen Publish osts effected by diabetes in the US. For every
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How Can | Optimize My Performance
Learn where you have opportunities

= Organic keywords
= Competitive Keywords
= Competitive Ad examples

SEM Rush
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== [ _Global Diabetes Overal

—= Top Words
- blood seen number chocolate right
biscuits
condition wonder
money carb

eating good things think nhs low petter
company type eat believe cliabetic won hospital

having tell ;
diet work Msulin
rivate i sugar i cares
P point . 9@l food time health
sure bread  test dijabetics  weignt cause agree
started check ask specsavers questian

Social Studio

= Trending keywords
= Best social\ channel mix

Internal

g0

Forum Replies
94.8% (840)

Forums
2.9%(26)

Twitter
1.4%(12)

Blogs
0.3% (3)

Instagram
0.2%(2)

Videos
0.2%(2)

Comments
04% (1)
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One thing to improve cross-channel tracking?
Use Google URL Builder

2y Google Analytics | Demos & Tools

Campaign URL Builder

This tool allows you to easily add campaign parameters to URLs so you can track Custom Campaigns in Google

Analytics.

Enter the website URL and campaign information

Fill out the required fields (marked with *) in the form below. and once complete the full campaign URL will be
generated for you. Note: the generated URL is automatically updated as you make changes.

* Website URL

* Campaign Source

Campaign Medium

Campaign Name

Campaign Term

Campaign Content

The full website URL (e.g. kit =/ /- sxmmpie. com )

The referrer: (eg. |gosgle , |newslettes )

Marketing medium: (€.8. =pc , bamnes , email)

Product, proma code, or slogan (e.5. spring sale )

Identify the paid keywords

Use to differentiate ads

https://ga-dev-tools.appspot.com/campaign-url-builder/

Campaign Source

Campaign Medium

Campaign Name

Campaign Term

Campaign Content

Internal

Use utm_source to identify a search engine, newsletter
name, or other source.
Example: google

Use utm_medium to identify a medium such as email or
cost-per- click.
Example: cpc

Used for keyword analysis. Use utm_campaign to identify
a specific product promotion or strategic campaign.
Example: utm_campaign=spring_sale

Used for paid search. Use utm_term to note the keywords
for this ad.
Example: running+shoes

Used for A/B testing and content-targeted ads. Use
utm_content to differentiate ads or links that point to the
same URL.

Examples: logolink or textlink
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Key take-a-ways
Lots of measurement options - WE'RE HERE TO HELP

- Easyas 1, 2,3 - Identify your goal, define the content strategy to dive the
goal and then how to measure success

* Use the Campaign URL builder

 We’re hear to help you
= Sign up for training - visit https://digitalmarketing.rochedc.com/hc/en-us

Wei - Google Analytics and General Measurement Best Practices
Gina - Marketing Cloud

Frani - Social Studio

Marcus - Paid Media (including paid social)

Stephanie - Content
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https://digitalmarketing.rochedc.com/hc/en-us

Now its your turn....

WHAT QUESTIONS DO YOU HAVE
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Doing now what patients need next
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