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Measuring Content Performance

A multi-channel approach

• What can I measure on my 

website, social media, and 

email, etc

• What tools work best for 

measurement across these 

channels

• What decisions can I make 

based on the results I see
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Measuring Performance of Multichannel Marketing

Start with a goal – the channels can work together

Website 

Landing Page Google Ads Email Social Posts

Goal
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Measuring Content Performance

It’s as Easy as 1, 2, 3

• What is your business goal?
What do you want your target 

audience to do after reading 

the content?

• Leverage content strategy 
to drive “call to action” 

• Define metrics based on 

goals and channels

MeasureContentGoals

1 2 3
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So What Can I Measure?

• Meter orders

• Promotional items 

• Supplies

• “Buy Nows”

• Free Mobile forms

• Info request form

• Interest form

• Reserve pump form

• Meter selection tool

• Newsletter sign ups 

• User registrations 

• Meter registrations 

• Club memberships 

• Detailed registrations

Orders Lead GenerationCustomer Acquisition

• Here are some examples of goals from Paid media

Just about anything….
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Website Landing Page 

Use content to support your goal – Free Meter Placements

Google AdWords

https://www.accu-chek.ca/en/microsites/free-

diabetes-meter?utm_source=NxP_201802

Google Analytics Goal Conversion Rate
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Website Landing Page 

Measure the results
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Email

It’s no different – Free meter placements (upgrades)

Email using CRM data
https://www.accu-chek.ca/en/microsites/free-

diabetes-meter?utm_source=NxP_201802
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Measure Email Performance

Email has more options to measure
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Measure Email Performance

As well as Google Analytics

Acquisition > Traffic > Source Medium Report
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Social Media

Still 1, 2, 3 – Example - Increase Content Engagement

https://www.accu-chek.ca/en/nutrition/start-day-right

Facebook Post
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Measure Social Post Engagement 

Social has more options to measure

Facebook Business 

Metrics

Google Analytics Page Report

Social Studio Engagement Trend
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Content & metrics: measuring for success

Content on social channels
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How Can I Optimize My Performance 

Learn where you have opportunities

SEM Rush

▪Organic keywords

▪ Competitive Keywords

▪ Competitive Ad examples

▪ Trending keywords 

▪ Best social\ channel mix

Social Studio
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One thing to improve cross-channel tracking?

Use Google URL Builder
https://ga-dev-tools.appspot.com/campaign-url-builder/

Campaign Source

Use utm_source to identify a search engine, newsletter 

name, or other source.

Example: google

Campaign Medium

Use utm_medium to identify a medium such as email or 

cost-per- click.

Example: cpc

Campaign Name

Used for keyword analysis. Use utm_campaign to identify 

a specific product promotion or strategic campaign.

Example: utm_campaign=spring_sale

Campaign Term

Used for paid search. Use utm_term to note the keywords 

for this ad.

Example: running+shoes

Campaign Content

Used for A/B testing and content-targeted ads. Use 

utm_content to differentiate ads or links that point to the 

same URL.

Examples: logolink or textlink
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Key take-a-ways

Lots of measurement options – WE’RE HERE TO HELP

• Easy as 1, 2, 3  - Identify your goal, define the content strategy to dive the 

goal and then how to measure success

• Use the Campaign URL builder

• We’re hear to help you

• Sign up for training – visit https://digitalmarketing.rochedc.com/hc/en-us

• Wei – Google Analytics and General Measurement Best Practices

• Gina – Marketing Cloud

• Frani – Social Studio

• Marcus – Paid Media (including paid social)

• Stephanie - Content

https://digitalmarketing.rochedc.com/hc/en-us
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Doing now what patients need next




