World Diabetes Day 2019
What's included in the global WDD2019 campaign package

world diabetes day

14 November




| Marketing Strategy & Services Team

WDD2019 development team (indicates new)
* Austria - lvana Zivanovic*
 Norway - Bent Larson

* Argentina - Josefina Chaganek*

* France - Marie Chiambretto *

UK - Anna Dewdney

 Chile - Consuelo Diaz

| . Russia - Uliana Farber*

- Pakistan - Danish Amjad
« US - Cherise Shockley/ Aishariya Bandyopadhyay
* Australia - Dasha Gonetskaya

 Switzerland - Franziska Bachl*



2019 WDD campaign materials idea

_ Create a social media/email marketing campaign
Roche employee with close
S * 10 Roche employees around the globe
personal relationship to ) ) } ) ) ) )
diabetes *  Submit stories about their close personal relationship with diabetes
i focusing on how diabetes impacted their family or how their family
impacted their diabetes
. 1- :10-:15 second video about story
* 1-3images in different poses
*  Each provides story in text
«  Series of social posts that promote WDD, encourage participation to
submit stories (only for use in countries where that is allowed), and

focus on story line - People with diabetes support people

with diabetes - we understand it, our patients, we can show support
from Roche as a company and humanize the brand

Roche employee’s family

Would you use this
in your market?

Internal



WDD 2019 Creative Brief
Building our awareness campaign

Q Problem we’re
trying to solve:
diabetes has an impact on the entire
family and support network of those
affected, how can we help people
with diabetes start talking about it

with those closest to them to get
the support they need.

Facts:

People with diabetes support people with diabetes. We understand the
disease. As a company made up of many people with a close

‘ ‘ & personal relationship with diabetes, we work tirelessly to help
people with diabetes find relief in their everyday diabetes management
through products, digital solutions, access, and support.

Big picture:

When you're diagnosed with diabetes, you are taught how to check your
blood sugar, dose your medications, and watch your diet, but no one
helps you understand how to apply these concepts to your own
lifestyle.

.0

A

Objective:
We want to eliminate the stigma and fear around having diabetes and
empower people with diabetes to get the support they need.

Global Marketing Services

Internal
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What’s included

@ VIDEOS WITH LOCALIZATION

Jenny - US

Rodrigo - AR
Bastiaan - NL

Urooj - PK

Carol - CA

Maxime - BE
Michaela - AT

. Stephanie - US
Sarah (mySugr) - DE

Low-carb

Hamid - PK Lasagna
Compilation
Pending: Maylis - FR

_D— WDD PROMOTION GRAPHICS WCMS

Carousel slider
Promotion box

Internal

BLOGS WITH SOCIAL/EMAIL

Food swaps - Breakfast
Food swaps - Lunch
Food swaps - Dinner
Food swaps - Snacks
Food swaps - Snacks
Food swaps - Snacks
Food swaps - Snacks
Video topic - Jenny
Video topic - Stephanie
Video topic - Bastiaan
Video topic - Urooj
Video topic - Rodrigo
Video topic - Carol
Video topic - Maxime
Video topic - Michaela
Video topic - Sarah
Video topic - compilation

Overcoming diabetes stereotypes/stigmas
Sweet Surprises - healthy choices may
surprise you (1 or splitinto 9 -
infographic/slideshow)

Recipes - Low-carb Lasagna (video)
Recipes - 3 ingredient cookies (video)
Talking about diabetes (with your family)
What to do - Diabetes Emergency

How Roche revolutionized bg monitoring
and where we’re headed (animation)
Being active with family

Family challenge



How it should be used

D & QP

Implementation Guide: The
WDD2019 Collection includes an
implementation guide that provides
information on every detail of the
campaign:

« WDD Background and theme
e communications strategy
« Audience attraction

« a complete list of all the content
available in this years’ campaign
with links to the files in BrandBox

Roche)

-,..o .. World Diabetes Day 2019

This packat contains contant to be used in Accu-Chak branded social meca channals and Recha
Diabates Care Intranat channgls in suppert of World Diabetes Day 2018.

WWorld Diabstes Day (WDD) was mtroducad in 1991 by the Intarnaticnal Diabstes Fedaration (JOF)
and the Worid Haalth Organization. WDO is & ysar round glesal diabetas campaign to unite tha
community in produsing a pawerful voice for diabetas awareness, sdvacary, and refiecting the
raitiss of dezing with 3 chranic condition. Boche Diabetes Cars has prometad engagament in
WDD far many years. WDD's global sudience is over 1 bilion pecple in more than 1860 countres.
Thursday, November 14, 2019 is World Diabatas Day woD).

ommunication Strategy
This year. the IDF ralaasac a 2-year thame cof Family anc Disbates. With this thems, the IDF aims to
raise awarengss of the impact that diabetes has on the family and to promats the role of the family in
the managamant, care, prevarticn and educaton of the condition.

Dur communication sirategy is to @ncourage participation by asking Rocha employses 1o submit
stories and focus on the storying: Pecple with disbstas support peopie with diabatas - we
understand the disease, we undarstand our patents, and we want ta show suppert from Roche s 3
compary. Roche employses with Gabetes helps humanize the brand and alows us ta appear ks as
2 device manufacturer and More as a company that develops products and schutions ta halp pecple
with diabates.

Threugh a series of amails, blogs, social pests, and videos we help to create 3 path through the
menth to dalver helpful and relatable contant to your audience. In countries whera it iz allowed, 3z
an enpagement stratagy you might consicer ancoursging your followsrs to share thair stary on

camera as wall

Dur comtent voice and tana will be positie. Our imagary will be visually stimulating, amotive. and
nspiring. Qur central call-to-action for readers throughout all of the contant is to learn mora
because with knawladge comes the power 1o changs your future. We will usa social hashtags (words
or phrases with 2 # symboel in front) in tha content to anadle it o ba associsted with other IDF
contant a5 well 33 enable sacial sharing, tranding, and fallawing.

#MyDiabatesUnscripted #WorldDiabstesDay #WDD

#WericDiabetasDay and #WOD are shready a tranding hashtag that halps us gain axpesurs and
mproved searchability. #MyDiabatesUnscripted s our own parsanal hashtag that wil Slow us ta
track our impact as well a3 sertimant and separate us from Qur COMPEEIST, GIVIng LS DUr Cwn
special identay.

Internal



How it should be used

Ol

#WorldDiabetesDay #WDD #MyDiabetesUnscripted
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How it should be used
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Promotion
box

world diabetes day

14 November

A bit about the promotional graphics:
« Easy to use promotional slider and box Web Slider

* Features faces collage and our signature
hashtag #mydiabetesunscripted

 (Can link to video on website or collection of
WDD information (pending market

approach) N\
world diabetes day

14 November

Internal



How it should be used
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Accu-Chek India Q Home Create

b Like 3\ Follow & Share @ Send Message

Learn More

See All
¢/ Suggest Edits

Posts
ﬁ Page Transparency See More

Facebook is showing information to help you better

Accu-Chek India

@accuchekindia

Accu-Chek India pRe
June 27,2018 - Q

Diabetes is different for everyone. Every story is unique. Together we
can make a difference.

understand the purpose of a Page. See actions taken
by the people who manage and post content.

D Page created - July 30, 2010

Related Pages

Example Promo Box

Home . .
----- Lymphoma Research F... e Lik Wlth lln ked
Photos Nonprofit Organization Ll Compllatlon VldeO |n
Videos
Facebook post
Posts 66 M.V.Diabetes Chennai U
Hospital
Events s
Community Presti
restige .
Manage Your Life @ Kitchen/Cooking e Like
*Terms & Conditions Ap... wor ld d Ia b (S
. 14 November
Diabetes Management Pages Liked by This Page >
About
&
" Insulin for Life Australia s Like
'~ You Can Do This Proj... s Like
o 7 4 Comments 1 Share
Diabetic Living @ e Like
cb Like (J comment ¢ Share
Accu-Chek India e English (US) - Espafiol - Portugués (Brasil) +
May 28 - Q Frangais (France) - Deutsch

Have a perfect summer with this delicious fruit once you've checked

Internal

Privacy - Terms - Advertising - Ad Choices [>-



How it should be used Hi everyone
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Compilation Video
https://www.brand.accu-chek.com/I/80ad2cfaae66cd2f/

A bit about the videos:

* Approx. 90 seconds in length

 Subtitles - easy to localize or provide translation to
have localized

» Still images of each individual provided for use in
multiple channels as needed

» Content provided to support the use of the video in
multiple channels

The videos made my day! They are wonderful...
Put me tn a mood to go tackle the challenges tn
what ( do- as its worth it!

[ hope that you Let all Roche evployees Rnow
where these ave posted- they ave very motlvating,.

Individual Video

Ann Bus IQ(’,HQ, https://www.brand.accu-chek.com/l/d85cebe1792b1a93/

Global Medical Affairs
10
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https://www.brand.accu-chek.com/l/80ad2cfaae66cd2f/
https://www.brand.accu-chek.com/l/d85cebe1792b1a93/

Jenny - US Carol - CA Sarah (mySugr) - DE
Rodrigo - AR Maxime - BE Hamid - PK
Bastiaan - NL Michaela - AT Maylis - FR

Urooj - PK Stephanie - US
11
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How it should be used
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A bit about the blogs:

Blogs are provided in the same format
as all Global Editorial Content with
suggested use in multiple formats

Recipe blogs include video files for use
in social and web

Social posts promoting these materials
will tie back to the main theme of
family and diabetes and our message
of support

Each blog supports each video but can
be used independently of each other

Low-carb

Lasagna

Internal

https://www.brand.accu-chek.com/I/54747291e58dd8d4/

Great work, Stephanie!
This made me very
hungry...

ALSI/\W’L@Q
Eamdgopmhgag,
Uus

12


https://www.brand.accu-chek.com/l/54747291e58dd8d4/

How it should be used

Ol

‘ lev med diabetes Min diabetes Oppskrifter Livsstii  Aktuelt Politisk Hjprne  Om diabetes

Hjem » Oppskrifter » Frokost
Frokost
Her finner du oppskrifter som passer til frokosten din.

Frokost | Lunsjog lett maitid | Middag | Sett og godt | Drikke | Tilbehor

Example recipe in
blog post

Eltefrie rundstykker med gulrot
av Hanna Fieldheim Dafd Lavkarb lasagne

Internal
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How it should be used
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A bit about the emails:

« Videos and blogs are paired together
(according to the suggested content
calendar)

» Creating a series of 10 in a SFDC journey

 Templates are modular and easy to localize

ACCU-CHEK®

#MyDiabetesUnscripted O

world diabetes day

14 November

This World Diabetes Day a group of Roche employees around the globe came together to
help raise awareness about diabetes by telling their stories. Diabetes is different for
everyone. Every story is unique. Together we can make a difference. #WorldDiabetesDay
#WDD #MyDiabetesUnscripted

Living with diabetes can be tough. Hear
about how Stephanie made changes in her
life to live well with diabetes with her
family’s support. “Diabetes is like a
marathon that you don'’t win. There is no
finish line. You have to keep running.”

~Stephanie, United States

Ever get a craving for fresh baked cookies? This quick and healthy recipe only uses four
ingredients - which | bet you have on hand right now! Not a fan of chocolate? Simply
substitute raisins, cherries, coconut or whatever mix-ins you like best.

4-Ingredient Cookies

4-Ingredient
Cookies

Ingredients

1 large, ripe banana

1/3 cup (85 g) nut butter

3/4 cup (105 g) oats

1/4 cup (375 g) chocolate chips

Instructions
Preheat oven to 350°F / 180°C. Mash banana in bowl. Combine
nut butter, oats and chocolate chips with banana. Scoop out 15

cookies onto a lined baking sheet. Bake for 10-12 minutes or
until firm WATCH VIDEO

Notes: Depending on the type of oats you use, sometimes the cookies are a little chewy. Simply
put the cookies in a container with a lid when warm to allow the cookies to absorb the moisture.
They will be less chewy within 30-60 minutes. If they last through the day, it's typically a good idea
to store them in the refrigerator, so they don’t go bad. After all, they are made of fruit!

Nutrition Information
Calories 100 | Protein 3 g | Carbohydrate 13 g | Added Sugar 1.6 g | Total Fat 459 |
Saturated Fat 1.0 g | Cholesterol 0 mg | Dietary Fibre 2g | Sodium 20 mg

Internal
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How it should be used
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A bit about the emails:

« Videos and blogs are paired together
(according to the suggested content
calendar)

» Creating a series of 10 in a SFDC journey

 Templates are modular and easy to localize

Find templates in Shared Content section of
SFMC under
World Diabetes Day > 2019 > Emails

(3]

MMM MM

&

&
B OogCOCCcOooooorCoOoodh

& Content Builder

Content Builder

LOCAL

O

SHARED

All Shared Content

Guide

Insight

Instant Newsletter

Mobile

mySugr

SugarView

Survey

Templates

Viper

WCMS

Welcome

World Diabetes Day

[ 2018

= 2019
[ Emails
1 Images
[ Templates

zz_Other Templates

Search

[ ] 2 Content ltems

jo) (] Show Folders
| Shared Content > World Diabetes Day 3

Name

WDD19 - Compilation

A group of Roche employees come togetherto

WDDA19 - Stephanie

Meet Stephanie and leam how she is living well ..




How it should be used
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A bit about the infographics:
Make it work for you

-

v

« Infographics w .
* Individual posts N N
. Slideshow ¥|*& " * 2
* (Content - social, web 0
m . s
.439 = — o>V

|WORLD DIABETES DAY 2019

5%

v

b

VDO 2015-snack-swap-yourt 0o-tt- 1200016,

Internal




How it should be used
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Example Instagram
Food Swaps post

eeee Company T 12:00 -

accuchekmarket
{ Accu-Chek Global

STRAWBERRY ICE CREAM

GREEKYOGURT &
FRESH STRAWBERRIES

oQv A

65 likes

accuchek Greek yogurt with fresh strawberries #WDD
10 MINUTES AGO

h Q o A

Internal
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How it should be used

O

Our suggested content calendar:
Provides a video or blog post for the
month of November leading up to
WDD and then some after.

Sunday Monday Tuesday Wednesday Thursday Friday Saturday
2 Blog article
1 My diabetes story and image:
compilation/teaser Talking about
video and image diabetes (with
ﬂil your family)
AR N
=
3 4 5 6 7 8 9
My Diabetes Blog article and My Diabetes Blog article and My Diabetes story Sweet Surprises My Diabetes
story Rodrigo image: Family story Bastiaan image: Signs & Urooj video and infographic, image(s) story Michaela
video and Challenge to Get | video and image | Symptoms of image or GIFs™* video and image
image Moving [ Diabetes Suseel Surprisey il
=
I.:. S ! o —— f “3"15@59
N i /_ i// é &
A8ma
10 11 12 13 14 WDD 15 16
Blog article: My Diabetes Meal swaps My diabetes story Post about WDD My diabetes story Blog article and
Overcoming story Maxime (taking care of Sarah video and and/or local event; Carol video and image | image: What to
diabetes video and image | diabetes - image Recipe video and g | s Do in a Diabetes
stereotypes <= cooking for image for low-carb Emergency

and stigmas*

[ AL

T &

family; consider

lasagna

Low-carh
Post about
upcom!ng Wilo these meal
event (if
X swaps)
available)
17 18 19 20 21 22 3-4 posts 23
My diabetes Recipe video My diabetes Roche evolution of | My diabetes story morning, mid-day,
story and image for 4- | Story Jenny BG monitoring Hamid video and afternoon and evening
Stephanie ingredient video and image [— image for snack swaps**
video and cookies
image '
v ¥
26 27 28 29 30

Internal

Roche)
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How it should be used

Ol

Our suggested content calendar:
Provides a video or blog post for the
month of November leading up to
WDD and then some after.

Day 3: Meet Rodrigo

n FacabooK Post 1

[Post waso] Maet Rodrigo. He snarsd Nis diabstss diegnoss with his family and educetsd them on how
they cen Dest support nim. “From that momsnt on, my family became my alliss. | call tham my guardians.” -
Rodrigo. Argentineg Roche employess around the word shaning their disbetss story.
+MyDiabstasUnscnpted +WorioDiabstesDay WDD

[If posting social imaga- not videa] Mest Rodniga. Vst nsart URL to watch Nig story about how Ne shansd
nis Ciabstss diagnosis with Nis Temily and educatsd tham on how thay can Dest support him. “From that
mament on, my femily bacams my allias. | call them my guandiens.” -Rodrigo, Argenting Rochs smpioyess
around the world shering their disbetss story. +MyDisbstssUnscripted #WWoridDigbetesDay #WDD

) Twitter Post 1

[Post social imags] Visit insart URL to watch Rodrigo’s story of shenng his 0iagnosis and asking for support
from his family. Diabstss &= differant for everyone. Every story is uniqus. Together we can meks a diffarenca.
#\yDiebstasUnscrpted +\WoricDiabstecDay $WDD

r@ Instagram Post 1

[Post social imaps or videa] Mest Rodrigo. Witch hes story ebaut how hs sharsd his diebstss diegnosis
with his family end aducetsd them on how they can Dast support him. Diabstas is diffarent for sveryons.
Every story is unigus. Togsther we cen maks a diffsrsnce. +NyDiabstesUnscriptsd #WoridDigoetesDay
+\ 0D

Mest Radrigo. Hs sherad his diebsetes diagnosis with his family end sduceted them on haw they cen bast
SUppot nim. “From that momant on, my family became my amies. | cell tham my guerdians.” -Rodrigo.

Argentina ROcCNe eMpiQyeas eround the world sharng thair diabstss story. #+MyDisbetssUnscriptsd
+\/onoDiabstssDey $WDD

=, oiog

wovow_brand_accu-chel com// 7158458402014
18a/ 19



Posting Strategy

World Diabetes Day, for the most part, is an opportunity to

generate awareness about the disease and our role with it,
It is also an opportunity to take advantage of a captive
audience with a lead generation campaign.

If you are interested in using this
campaign as a lead generation
opportunity...

we recommend
investing in

some paid
media.

Once you determine the
strategic approach that’'s best
for you submit a ticket for assistance.



Posting Strategy

Post
boosting

Existing audience

promotes your
original non-
paid/organic
content higher in
the newsfeed

.

Internal

Ad
campaign

New audience,

Measure clicks to
website, app installs,
website conversions,

video views, and other
metrics,

Place a call-to-action
button on your post
such as “learn more”,

‘ L 11

‘sign up”, “download”

and “contact us’.
21



Measuring your Campaign
If you are interested in measuring the success of the campaign submit a ticket to request an individual
consultation on how to best do that based on the goals of the campaign - awareness vs. lead generation.
Recommendations: If you are planning to use WDD as...

1. an Awareness campaign focus on hashtags and UTM tags to track.
2. a lLead Generation campaign, you'll want to focus on the same components as the Awareness

campaign + tagging CTA

When setting up your campaign, let Stephanie Swaim

I m m(lSllff know that you’ll be using the global campaign materials
&/ to help us better account for your 2019 WDD campaign.

22
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mailto:stephanie.swaim@roche.com?subject=This%20is%20how%20I%20plan%20to%20use%20the%20WDD%20campaign

Where to find the campaign materials

Q Want to search for something? ‘ 113 Lisa V McCool Settings

ACCU-CHEK® <
@ BrandBax HOME ASSETS COLLECTIONS WORKFLOW &3 UPLOAD ASSETS

world diabetes day

Login to BrandBox> > =
Click on the banner link L
“GO TO COLLECTION”

[ JONONONONONG)

Quicklinks
Product Images »
Lifestyle Images »
DC Intranet Portfolio »

Leveraging Medical Value »

Agency Asset Requirements ¥

%, Support © Help and How-To’s { & Hile . |

Internal
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