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Safe harbor statement under the Private Securities Litigation Reform Act of 1995: 
This document and other items we publish, including through 
social media outlets, may contain forward-looking statements, the 
achievement or success of which involves risks, uncertainties, and 
assumptions. If any such risks or uncertainties materialize or if any 
of the assumptions proves incorrect, the results of salesforce.com, 
inc. could differ materially from the results expressed or implied by 
the forward-looking statements we make. 

The risks and uncertainties referred to above include – but are not 
limited to – risks associated with possible fluctuations in our 
financial and operating results; our rate of growth and anticipated 
revenue run rate, including our ability to convert deferred revenue 
and unbilled deferred revenue into revenue and, as appropriate, 
cash flow, and our ability to grow deferred revenue and unbilled 
deferred revenue; errors, interruptions or delays in our service or 
Web hosting; breaches of our security measures; the financial 
impact of any previous and future acquisitions; the nature of our 
business model; our ability to continue to release, and gain 
customer acceptance of, new and improved versions of our service; 
successful customer deployment and utilization of our existing and 
future services; changes in our sales cycle; competition; various 
financial aspects of our subscription model; unexpected increases 
in attrition or decreases in new business; our ability to realize 
benefits from strategic partnerships; reliance on third-party 
computer hardware and software; the emerging markets in which 
we operate; unique aspects of entering or expanding in 
international markets; our ability to hire, retain and motivate 
employees and manage our growth; changes in our customer base; 

technological developments; regulatory developments; litigation 
related to intellectual property and other matters, and any related 
claims, negotiations and settlements; unanticipated changes in our 
effective tax rate; factors affecting our outstanding convertible 
notes and credit facility; fluctuations in the number of shares we 
have outstanding and the price of such shares; foreign currency 
exchange rates; collection of receivables; interest rates; factors 
affecting our deferred tax assets and ability to value and utilize 
them, including the timing of achieving profitability on a pre-tax 
basis; the potential negative impact of indirect tax exposure; the 
risks and expenses associated with our real estate and office 
facilities space; and general developments in the economy, 
financial markets, and credit markets. 

Further information on these and other factors that could affect the 
financial results of salesforce.com, inc. is included in the reports on 
Forms 10-K, 10-Q and 8-K and in other filings we make with the 
Securities and Exchange Commission from time to time, including 
our most recent Form 10-K. These documents are available on the 
SEC Filings section of the Investor Information section of our 
website at www.salesforce.com/investor. 

Any unreleased services or features referenced in this or other 
presentations, press releases or public statements are not currently 
available and may not be delivered on time or at all. Customers 
who purchase our services should make their purchase decisions 
based upon features that are currently available. 
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LOGGING IN 



Access via marketingcloud.com OR  mc.exacttarget.com Enter your username 
and password  
 
Click the Login button 
 

LOGIN TO THE SALESFORCE MARKETING CLOUD 



YOUR FIRST LOGIN 

On your first login you will be prompted to authenticate your account and create 
security questions for resetting your password if needed in the future. 

Marketing Cloud employs double 
authentication. You will be prompted to 

activate your account. 

Change your password and set 3 challenge 
questions for password recovery 
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NAVIGATION 



MARKETING CLOUD HOME SCREEN 



Navigate between business units accessible to a user 
Manage individual user preferences and resources 

 

Marketing Cloud 
Administration 
(Administrators only) 
 
Cloud Preferences 
 
Help documentation 
 
Salesforce Help & 
Training portal 
 
Trust  

 

THE PERSISTENT TASK BAR DROPDOWNS 



Access the AppSwitcher by hovering in the upper-left corner  
Access an application through its Studio or Builder menu 

NAVIGATING BETWEEN MARKETING CLOUD 
APPLICATIONS 



Update own user 
account settings  
•  Name as it 

displays in system 
•  Preferred email 

address 
•  Password 
•  Time zone 

Set preferred 
application to access 
on login 
 

USER PREFERENCES 
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CALENDAR 



Visibility and communication for account users View scheduled sends 
according to: 
•  Campaign 

association 
•  Business unit 
•  Message type  
•  Performance metrics 

for past sends 

Week or Month view 
available 
 
Schedule offline 
events 
 

CALENDAR 



13 

CAMPAIGNS OVERVIEW 



Plan, coordinate, and measure cross-channel campaigns 
per business unit by viewing all assets in one view 

 
 

Color-coded 
organization of all 
assets  
 
Storyboard provides 
view of assets for 
campaign planning 
 
Report on cumulative 
performance of sends 
across a campaign 
 
 

WHAT IS  A CAMPAIGN IN MARKETING CLOUD? 
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ASSOCIATING ASSETS 



Complete the 
properties for the 
Campaign 
 
Associate assets using 
the Add to Campaign 
Dropdown 
 
Associate from 
Campaigns or when 
creating assets in 
other applications  
 

CREATE A CAMPAIGN & ASSOCIATE ASSETS 



View all assets associated with a campaign Organized by channel 
 
Associations include: 
•  Email messages 
•  Mobile messages 
•  Facebook tabs 
•  Landing Pages 
•  Audiences 
•  Automations 

 
Link directly to assets 
by clicking on name 
 

CAMPAIGN STORYBOARD 
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REPORTS AVAILABLE 



Shows the email tracking data for each send for all 
emails associated with a campaign over life of campaign 

Data summarized by 
individual email name 
across all sends 
 
Cumulative data 
across all sends of all 
emails associated with 
campaign 
 

CAMPAIGN EMAIL JOB TRACKING SUMMARY 



Shows send tracking data for each message sent 
associated with a campaign during time period defined  

 

Includes data for 
cross-channel 
messages 
 
Cumulative given 
according to message 
channel across all 
sends 
 

CAMPAIGN EMAIL TRACKING REPORT 



Shows email tracking data summarized by each email 
associated to the selected campaign over the lifetime of 

the campaign. 
 

Summarizes sends by 
email name for 
messages with 
multiple sends 
 
Cumulative metrics 
show performance of 
all message sends 
associated with 
campaign 
 

CAMPAIGN EMAIL TRACKING SUMMARY 



Shows summarized performance by campaign name in 
time period defined showing aggregated send metrics 

Provides tracking 
statistics across 
multiple campaigns 
 
Do not select a tag to 
see comparison of 
campaigns all 
campaigns with sends 
in time period defined 
 

 

MULTI-CAMPAIGN EMAIL TRACKING SUMMARY 



Q+A 


