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FORWARD LOOKING STATEMENTS ¥ -—~-B

Safe harbor statement under the Private Securities Litigation Reform Act of 1995:

This document and other items we publish, including through
social media outlets, may contain forward-looking statements, the
achievement or success of which involves risks, uncertainties, and
assumptions. If any such risks or uncertainties materialize or if any
of the assumptions proves incorrect, the results of salesforce.com,
inc. could differ materially from the results expressed or implied by
the forward-looking statements we make.

The risks and uncertainties referred to above include - but are not
limited to - risks associated with possible fluctuations in our
financial and operating results; our rate of growth and anticipated
revenue run rate, including our ability to convert deferred revenue
and unbilled deferred revenue into revenue and, as appropriate,
cash flow, and our ability to grow deferred revenue and unbilled
deferred revenue; errors, interruptions or delays in our service or
Web hosting; breaches of our security measures; the financial
impact of any previous and future acquisitions; the nature of our
business model; our ability to continue to release, and gain
customer acceptance of, new and improved versions of our service;
successful customer deployment and utilization of our existing and
future services; changes in our sales cycle; competition; various
financial aspects of our subscription model; unexpected increases
in attrition or decreases in new business; our ability to realize
benefits from strategic partnerships; reliance on third-party
computer hardware and software; the emerging markets in which
we operate; unique aspects of entering or expanding in
international markets; our ability to hire, retain and motivate
employees and manage our growth; changes in our customer base;

technological developments; regulatory developments; litigation
related to intellectual property and other matters, and any related
claims, negotiations and settlements; unanticipated changes in our
effective tax rate; factors affecting our outstanding convertible
notes and credit facility; fluctuations in the number of shares we
have outstanding and the price of such shares; foreign currency
exchange rates; collection of receivables; interest rates; factors
affecting our deferred tax assets and ability to value and utilize
them, including the timing of achieving profitability on a pre-tax
basis; the potential negative impact of indirect tax exposure; the
risks and expenses associated with our real estate and office
facilities space; and general developments in the economy,
financial markets, and credit markets.

Further information on these and other factors that could affect the
financial results of salesforce.com, inc. is included in the reports on
Forms 10-K, 10-Q and 8-K and in other filings we make with the
Securities and Exchange Commission from time to time, including
our most recent Form 10-K. These documents are available on the
SEC Filings section of the Investor Information section of our
website at www.salesforce.com/investor.

Any unreleased services or features referenced in this or other
presentations, press releases or public statements are not currently
available and may not be delivered on time or at all. Customers
who purchase our services should make their purchase decisions
based upon features that are currently available.
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LOGIN TO THE SALESFORCE MARKETING CLOUD salesforce._ UNiversity

Enter your username Access via marketingcloud.com OR mc.exacttarget.com
and password

. . ey marketing cloud 866.362.4538 CONTACT
Click the Login button -

Black Friday is Coming:
|  How ALEX AND ANI Provides -
Exceptional Social Customer Care %4

LIVE WEBINAR:
|  November 10 | 12 pm. ET/9a.m: PDE " %
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YOUR FIRST LOGIN

On your first login you will be prompted to authenticate your account and create
security questions for resetting your password if needed in the future.

Marketing Cloud employs double ( Change your password and set 3 challenge
authentication. You will be prompted to questions for password recovery

activate your account.

Step 2 of 2: Set Security Questions

Account Login

Login: Enter Activation Code

Hello
Enterhis activation code inthe Activation Code field in your browser:
GfToS8v3

This activation code expires after 24 hours. If you've waited longer than 24 hours, please log in to generate a new activation email and code.

If you received this email in error, please notify your account administrator immediately.
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MARKETING CLOUD HOME SCREEN salesforce_UINiversity

salesforce. Marketing cloud CALENDAR CAMPAIGNS PLAYBOOKS
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THE PERSISTENT TASK BAR DROPDOWNS
Marketing Cloud

Administration

(Administrators only)
Cloud Preferences

Help documentation

Salesforce Help &
Training portal

Trust

Partner Implementation Wo.. v

BUSINESS UNIT View Hierarchy
Partner MID: 10899109
Implementaticn

Workshop

Nathalie
Enterprises

Nikki Enterprises

SMC Custom
Training Team

Team Business
Units

Tina Enterprises

™ <
>~ '

salesforce UNiversity

Navigate between business units accessible to a user
Manage individual user preferences and resources

Welcome Nikki Mitchell v

SETTINGS
Administration
Cloud Preferences
Show Tips

Marketing Cloud Help

Salesforce Help & Training

Trust

Logout




IGATING BETWEEN MARKETING CLOUD
LICATIONS

salesforce unive I’Sity
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Access the AppSwitcher by hovering in the upper-left corner
Access an application through its Studio or Builder menu

salesforce marketing cloud CALENDAR PULSE CAMPAIGNS PLAYBOOKS
Jawar]
DA u g C} = all @ i i1} ey o Ce
Email Mobile Sacial Advertising Web Analytics Journey Content Audience Personalization
Studio Studio Studio Studio Studio Builder Builder Builder Builder Builder HubExchange  Platiorm
Email Mobile Social Active CloudPages Web & Automation Content Contact Predictive HubExchange Marketing
. Connect Studio Audiences Mobile Studio Builder Builder Email Marketplace Cloud
Distributed Analytics Extension
Sending MobilePush SocialPages Social.com Journey Audience Predictive Manager
Reports Builder Builder Web
Group
Connect Jourmney
Maps




USER PREFERENCES

Update own user
account settings

« Name as it
displays in system
Preferred email
address

Password
Time zone

Set preferred
application to access —

() AMPscript Editor

() Campaigns

() Distributed Sending

(_) Marketing Cloud Dashboard

() Social Studio

() Active Audiences

() CloudPages

() Email

(_) MobileConnect

() SocialPages

_) Approvals

_) Contact Builder

_) HubExchange Marketplace

_) MobilePush

) Web & Mobile Analytics

_) Automation Studio

_) Content Canvas

_) Journey Builder

_) Reports

on login

salesforce UNiversity




CALENDAR




C A L E N D A R salesforce UNIiversity

VACIWRSe Cle[VI[ToRSCTile i Visibility and communication for account users
according to:

Ca m p a I g n October 2015 Today Week | Month > Search D &

L] L]
a SS O C I at I O l I v Campaigns J @ View Across All Business Units:
This view displays events from your current business unit and any additional business units you selected. You can select the business units you wish to view under Business Units.
B [ . t
Court Training (0)
INDNOV14 (0)

v| ExactTarget Sunday Monday Tuesday Wednesday Thursday Friday Saturday
M . 5 6 7 8 9 10
No Campaign Associated (19)
2 2 2 20 ober 8-9_PIW_Mu

AMPscript Training Session (0) 2 28 z 1 2 3
v| Message Types Reset
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M 5 Email (15)

salesforce’ Marketing cloud PULSE CAMPAIGNS PLAYBOOKS Feedback ) ExactTarget v Welcome Nikki Mitchell v

] % Email - Automated (15)
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O B Facebook Page (0) ' NTO Newsletter Copy

[ZJ @ MobilePush (0
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v/ Business Units Reset

Week or Month view s
available

["] Alicia's Wonderful Wacky Widgets

- No events were found for this day
|| Demo Business Unit

["] Jennifer Brick

|_J |¥| Journey Builder Training

e Print Calendar

Schedule offline
events




CAMPAIGNS OVERVIEW




WHAT IS A CAMPAIGN IN MARKETING CLOUD? o

Color-coded Plan, coordinate, and measure cross-channel campaigns

organization of all per business unit by viewing all assets in one view
assets

salesforce’ marketing cloud CALENDAR PULSE PLAYBOOKS

Storyboard provides s D
view of assets for ~ e

campaign planning A . Pp— =

Report on cumulative o

performance of sends —

across a campaign -

Service Partner Bootcamp
SSSSSSSSS
1-2of 2items 25 | PerPage Page |1 sl of1




ASSOCIATING ASSETS




Complete the
properties for the
Campaign

Associate assets using
the Add to Campaign
Dropdown

Associate from

Campaigns or when
creating assets in
other applications

Name

Description

Calendar Color

Deployment Date

Campaign Owner

Campaign Code

Tags

Cancel

CREATE A CAMPAIGN & ASSOCIATE ASSETS

Create Campaign

Characters allowed: 500

-

Select Owner

eb

a

12:00 AM

-

Create

salesforce uUniversity

Add to Campaign ~

Email
> Email

AT
“& Triggered Send

Mobile

& Mobile Message

AC Push Message
Social

D: Facebook Tab
Web

A Landing Page
Audience

4. Subscriber List
A Subscriber Group

4. Data Extension
Other

£ Automation

¥ Event




CAMPAIGN STORYBOARD

View all assets associated with a campaign

Organized by channel

Associations include:
Email messages
Mobile messages
Facebook tabs
Landing Pages
Audiences
Automations

Link directly to assets
by clicking on name

A Back to Campaigns Overview

2015_Q4_Partner_Implementation_Workshops

v TAGS DEPLOYMENT DATE |
Noitemsfood | Nonescheduled

Storyboard

v | Storyboard

V4 EMAIL 0 H MOBILE

TRIGGERED SEND

Summary

Munich 09_2015
ssssssssss

M . SSSSSSSS
Mobile Message SENDABLE CUSTOM OBJECT

SSSSSS

EEEEEEE

Campaign Code

kki Mitchell In Process

0 [ SOCIAL 0 [E WEB

NUMBER OF SUBSCRIBERS

salesforce U nive I’Sity

0 & AUDIENCE 1 & OTHER 0

DATA EXTENSION

Actions
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CAMPAIGN EMAIL JOB TRACKING SUMMARY

Data summarized by
individual email name
across all sends

Cumulative data
across all sends of all
emalils associated with
campaign

Shows the emall tracking data for each send for all

salesforce U nive I’Sity

emails associated with a campaign over life of campaign

Results: Campaign Email Job Tracking Summary

Report Parameters Edit
Campaign Abandoned Cart
Definition ID Program

Include Send True

Type Summaries

Exclude Test True

Sends

Exclude Jobs True

Where Tracking
Is Suppressed

Timezone ID

Locale

(GMT-05:00) Eastern
Time (US & Canada) *

English (United States)

4 4 1 of 29 P

Campaign Email Job Tracking Summary

1/25/2014 12:09:58 PM

Campaign Name:

Campaign Description:

Deployment Dat

e:

Campaign Owner:

Campaign Code:

Audiences:

q] 2]

Abandoned Cart Program Run Date:

Drip campaign aimed at motivating Member Name:

subscribers to complete their
purchase.

10/12/2012 9:30:00 AM Member ID:

NTO Marketing Manager
Abandoned_Cart_Program
CustomObject

Northern Trail Outfitters

1079707

%

[4m

LT v o |t ooeniae

Abandoned Cart -
Abandoned Cart -
Abandoned Cart -
Abandoned Cart -
Abandoned Cart -

Abandoned Cart -

High Value 1
High Value 1
High Value 1
High Value 1
High Value 1
High Value 1

8/21/2013 11:35:29 AM EMAIL
7/5/2013 11:37:56 AM EMAIL
8/10/2013 11:37:46 AM EMAIL
11/7/2013 11:35:37 AM EMAIL
12/10/2012 11:38:11 AM EMAIL
SM3/2013 11:37:33 AM EMAIL

1,700
1,726
1,730
1,730
1,724
1,742

0.03%
0.03%
0.03%
0.03%
0.03%
0.03 %

733
787
709
451
0

4512 %
4247 %
4549 %
4210 %
2611 %
0.00 %




CAMPAIGN EMAIL TRACKING REPORT

Includes data for
cross-channel
messages

Cumulative given
according to message
channel across all
sends

salesforce university

Shows send tracking data for each message sent
associated with a campaign during time period defined

Results: Campaign Email Tracking Report

Report Parameters Edit
Date Range Last 7 Days
Campaign Abandoned Cart
Definition ID Program

Exclude Jobs True

Where Tracking
Is Suppressed

Timezone ID (GMT-05:00) Eastern

Time (US & Canada) *

Locale English (United States)

4 4 |1 of1 P

Campaign Email Tracking Report

1/25/2014 12:12:59 PM

Run Date:

Member ID:
Member Name:
Date Range Start:
Date Range End:
Campaign Selected:

e o srocont | sorions | _openiae |G|

Abandoned Cart - Low Value
Abandoned Cart - Low Value
Abandened Cart - Low Value
Abandoned Cart - Low Value
Abandoned Cart - Low Value
Abandened Cart - Low Value
Abandoned Cart - Low Value
Abandened Cart - Low Value

Abandened Cart - High Value 1

bl (2

Northern Trail Outfitters
1/18/2014 1:00:00 AM
1/26/2014 12:59:59 AM
Abandened Cart Program

1/19/2014 11:33:37 AM
1/18/2014 11:33:43 AM
1/22/2014 11:33:48 AM
1/20/2014 11:33:52 AM
1/25/2014 11:32:32 AM
172172014 11:23:40 AM
1/23/2014 11:34:38 AM
1/24/2014 11:32:45 AM
1/19/2014 11:35:32 AM

[¢m

11,727
11,845
11,510
11,447
11,060
10,799
9,083
9,044

2,408

9.67 %
9.52%
9.49 %
9.44%
8.12%
8.90 %
7.49%
7.468%
1.99%

5239
5,084
497
5,074
4953
4718
4,060
3,970
1,032

4487 %
4412 %
4319 %
4432 %
4478 %
4370 %
4470 %
43.90 %
4286 %

459
437
410
462
452
434
334
260
92




CAMPAIGN EMAIL TRACKING SUMMARY

Summarizes sends by
email name for
messages with
multiple sends

Cumulative metrics
show performance of
all message sends

associated with
campaign

Shows emall tracking data summarized by each email
associated to the selected campaign over the lifetime of

the campaign.

Results: Campaign Email Tracking Summary B &
Report Parameters Edit M 4 oft b bl (2]
Campaign Abandoned Cart Campaign Email Tracking Summary
Definition ID Program
Campaign Name: Abandoned Cart Program Run Date: 1/25/2014 12:14:53 PM
ES"CH‘:C;C L Uiz Campaign Description: Drip campaign aimed at Member Name: Nerthern Trail Outfitters
- motivating subscribers to
Exclude Jobs True complete their purchase.
Where Tracking Deployment Date: 10/12/2012 11:30:00 AM Member ID: 1079707
DRI Campaign Owner: NTO Marketing Manager
Timezone ID (GMT-05:00) Eastern Campaign Code: Abandoned_Cart_Program
elUS s Canada) Audiences: CustomObject
Locale English (United States)
i sevaie_|_senacout |t e e e
Abandoned Cart - High Value 1 11/13/2012 1:59:07 PM 851,099 14.13 % 320,769 320770
Abandoned Cart - High Value 2 11/13/2012 2:02:03 PM 850,933 1413 % 316,858 37.94 % 316858 2
Abandoned Cart - Low Value 9/24/2012 11:46:13 AM 4,306,511 71.51 % 1,587,776 37.61 % 1587837 1t

Abandoned Cart - Medium Value 9/26/2012 4:38:44 PM 13,334 2,928 21.96 %

N N 2 e

salesforce U nive I’Sity




Provides tracking
statistics across
multiple campaigns

Do not select a tag to
see comparison of
campaigns all

campaigns with sends
In time period defined

MULTI-CAMPAIGN EMAIL TRACKING SUMMARY saleforce._UNiversity

Shows summarized performance by campaign name in
time period defined showing aggregated send metrics

Results: Multi-Campaign Email Tracking Summary 1 B &

Report Parameters

lllllllll

cccccccccccccccc

ooooooooooo

CCCCCCCCCCC

Job Date
8/26/2015
10/26/2015
True

True

(GMT-05:00) Eastem
Time (US & Canada)
English (United
States)

(None)

A 4 1 oft b bl 2]

Multi-Campaign Email Tracking Summary

Date Range: 8/26/2015 12:00:00 AM - 10/26/2015 12:00:00 AM Run Date: 10/26/2015 11:37:24 AM
Tags: None Member Name: ExactTarget

Member ID: 10485971

s e ok L e N L

LONSEP14 1/1/0001 12:00:00 AM  Tina Rozul 20.63 %
NYCAUG14 1/1/0001 12:00:00 AM  Jennifer Brick 42 4.44 %
Partner Implementation 1/1/0001 12:00:00 AM 13 344%
Workshop

Partner Implementation 1/1/0001 12:00:00 AM  Nikki Mitchell 47 8.29 %
Workshop

Service Partner 1/1/0001 12:00:00 AM  Jennifer Brick 108 28.57 %
Bootcamp -General

Communications

SFOSEP14 ExactTarget San Francisco Partner Training 1/1/0001 12:00:00 AM  Tina Rozul 529 %
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