
www.salesforce.com/training 
© Copyright 2016 salesforce.com, inc.   
 All rights reserved. Various trademarks 
held by their respective owners. 

@SalesforceU 

EMAIL TRACKING & 
MARKETING CLOUD 
REPORTS 
Roche – Jan. 2018 

Nikki Davie 
Sr. Learning Consultant, Salesforce University 
ndavie@salesforce.com  



Safe harbor statement under the Private Securities Litigation Reform Act of 1995: 
This document and other items we publish, including through 
social media outlets, may contain forward-looking statements, the 
achievement or success of which involves risks, uncertainties, and 
assumptions. If any such risks or uncertainties materialize or if any 
of the assumptions proves incorrect, the results of salesforce.com, 
inc. could differ materially from the results expressed or implied by 
the forward-looking statements we make. 

The risks and uncertainties referred to above include – but are not 
limited to – risks associated with possible fluctuations in our 
financial and operating results; our rate of growth and anticipated 
revenue run rate, including our ability to convert deferred revenue 
and unbilled deferred revenue into revenue and, as appropriate, 
cash flow, and our ability to grow deferred revenue and unbilled 
deferred revenue; errors, interruptions or delays in our service or 
Web hosting; breaches of our security measures; the financial 
impact of any previous and future acquisitions; the nature of our 
business model; our ability to continue to release, and gain 
customer acceptance of, new and improved versions of our service; 
successful customer deployment and utilization of our existing and 
future services; changes in our sales cycle; competition; various 
financial aspects of our subscription model; unexpected increases 
in attrition or decreases in new business; our ability to realize 
benefits from strategic partnerships; reliance on third-party 
computer hardware and software; the emerging markets in which 
we operate; unique aspects of entering or expanding in 
international markets; our ability to hire, retain and motivate 
employees and manage our growth; changes in our customer base; 

technological developments; regulatory developments; litigation 
related to intellectual property and other matters, and any related 
claims, negotiations and settlements; unanticipated changes in our 
effective tax rate; factors affecting our outstanding convertible 
notes and credit facility; fluctuations in the number of shares we 
have outstanding and the price of such shares; foreign currency 
exchange rates; collection of receivables; interest rates; factors 
affecting our deferred tax assets and ability to value and utilize 
them, including the timing of achieving profitability on a pre-tax 
basis; the potential negative impact of indirect tax exposure; the 
risks and expenses associated with our real estate and office 
facilities space; and general developments in the economy, 
financial markets, and credit markets. 

Further information on these and other factors that could affect the 
financial results of salesforce.com, inc. is included in the reports on 
Forms 10-K, 10-Q and 8-K and in other filings we make with the 
Securities and Exchange Commission from time to time, including 
our most recent Form 10-K. These documents are available on the 
SEC Filings section of the Investor Information section of our 
website at www.salesforce.com/investor. 

Any unreleased services or features referenced in this or other 
presentations, press releases or public statements are not currently 
available and may not be delivered on time or at all. Customers 
who purchase our services should make their purchase decisions 
based upon features that are currently available. 
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EMAIL SEND TRACKING 



Aggregated collection of data for each email send View aggregated and 
individual results for 
subscriber behaviors: 
 
•  Opens 
•  Clicks 
•  Did not open 
•  Did not click 
•  Bounces 
•  Unsubscribes 

 

WHAT IS  TRACKING? 

Marketing Cloud stores tracking data over for account lifetime.  
Users may delete tracking manually. 

NOTE: 



Insert a 1x1 transparent tracking pixel into templates 
and emails created from HTML. 

Gmail caches images 
– Counts unique 

open 
– Cannot count total 

opens 
 

Settings to prevent 
image downloads 
affect open count 

– Recipient may read 
text without 
capturing opens 
 

 
 

TRACKING OPENS 

Marketing Cloud captures opens when a subscriber views email images. 
Text versions cannot capture opens. 

NOTE: 



Use folders to keep tracking organized and compare 
related sends  

Some folders auto-
generate by sends: 
§ Test Send Emails 
§ Triggered Sends 
§ A/B Testing 
 
Create subfolders by 
right-clicking on 
parent folder 
 
Select folder on send 
screen to select save 
location 
 

 

TRACKING RESULTS 



Select metrics of interest then compare relevant sends visible within a folder 

CUSTOMIZE DISPLAY 

Check boxes and 
Compare Email Sends  for 

on-screen comparison 

Set Grid Preferences to 
select which metrics to 

display on screen  



Email Overlay View  
•  Displays bar graph of 

click performance 
across email 

 

Link View 
•  Click on unique 

hyperlink to access 
individual 
performance 

 

Export Click Activity 
tab as PDF or XLS 
 

CLICK ACTIVITY TAB 



Refers to Conversion Tracking code embedded on 
website 
 
 
 
 
 
 
Data displayed includes: 
•  Path name 
•  Unique conversions 
•  Click path data links 
•  Number of unique conversions by link 
 
 

Requires code added 
to website 
 
Conversion tracking 
must be selected in 
Link Properties  
 
Tracks purchases 
made from email 
within 8 clicks in path 

CONVERSIONS TAB 



Surveys can be included in template-based emails Users must view email 
as a web page to 
submit survey results 
 
Results display: 

•  Survey response 
rate 

•  Per question 
response rates 

 
Export results as PDF 
or CSV 
 
 
 
 

SURVEY TAB 



Edit URLs in an email after send Change destination of 
a URL after send 
•  Fix broken links 
•  Change incorrect 

destinations 
•  Add URL parameters 

for custom tracking 
(optional) 

 
Changing URL in Job 
Links will not apply 
change to email 
creative in My Emails 

JOB LINKS TAB 
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MARKETING CLOUD REPORTS 



The Report Catalog contains all standard reports 
available across the Marketing Cloud Platform.  

Reports are divided by 
channel: 

•  Email 
•  Campaigns 
•  Mobile 
•  Social Pages 

 
Each area has 
additional 
subcategories 
 

REPORT CATALOG 



5 Output Options:  
•  Email  
•  FTP 
•  Browser Download 

•  Snapshot 
•  Schedule 

OUTPUT OPTIONS 
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CONNECT:  
EMAIL SENDS TRACKING 



Double–click on Email 
Sends tab 
 
Review:  
•  Send Definition  
•  Tracking Metrics 
•  Subscriber Info 
•  Individual Email 

Results 
•  Aggregated Link 

Level Details 
 
 

INDIVIDUAL EMAIL SEND TRACKING 16 
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CONNECT:  
MARKETING CLOUD REPORTS 
INSTALLED PACKAGE 



MARKETING CLOUD REPORTS PACKAGE 

Cloud Connect installs the Marketing 
Cloud Reports package. 
 
3 Report Folders Installed:  
•  Marketing Cloud Admin 
•  Marketing Cloud Subscriber Reports 
•  Marketing Cloud Tracking Reports 
 
 

Easily create reports to retarget customers based on email recipient 
behavior using Admin reports in Salesforce Report Builder.  

TIPS: 



REPORTS AVAILABLE 

Marketing Cloud Admin Description 

IERs (for an Email Send) Template to be used with Email Send filter. 

IERs Delivered (for an Email Send) Display the emails delivered (no bounces) 

IERs Not Opened (for an Email Send) Display the emails delivered but not opened 

IERs Opened (for an Email Send) Give the list of the emails opened 

IERs with Clicks (for an Email Send) Track and display the email with at least one click 

IERs without Clicks (for an Email Send) Track and display the email without clicks 

IERs with Soft Bounces (for an Email Send) Display the email and the contact associated to a soft bounce 

IERs with Hard Bounces (for an Email Send) Display the email and the contact associated to a hard bounce 

Outstanding Sends List of emails that are pending 

IER = Individual Email Results 



REPORTS AVAILABLE 

Marketing Cloud Subscriber Reports Description 

Campaign Performance over Time To provide information about the number of subscribers over a period of time for a 
specific  campaign 

Email Sends by User over Time Display email sends per user on the account in a specific time period and the report/
campaign associated to it 

Subscriber Engagement over Time Analyse subscribers who are most actively engaged 

Unengaged Subscribers over Time Unresponsive subscribers 

Marketing Cloud Tracking Reports Description 

Recent Email Sending Summary Provides tracking information for each send generated within a specific time period 
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CONNECT: 
SEND ANALYTICS 

 



SEND ANALYTICS TRACKING DATA 

Historical Engagement  
•  Displays all-time data  
 
Time Based Engagement  
•  Displays data for a 

specified period of time 
 
 

Marketing Cloud tracking data stored in Salesforce is available as a 
graphical display of historical and time-based engagement. 

NOTE: 

Historical 
Engagement 

Time-Based 
Engagement 



 

Aggregate tracking data for all sends 
•  Set date ranges 
 
Specific subscriber’s activities  
•  Search by email address 
 
Specific email send activities  
•  Review a specific email send 

•  Easily identify trends in subscriber 
behavior and email performance  
 

•  Refresh Data button fires API to bring 
in updated metrics  

 
•  Checkboxes allow for easy toggling of 

the available display options 
 

SEND ANALYTICS 

Enhanced Send Analytics provide a clean and intuitive user experience to 
gain critical insight into email performance and subscriber behavior. 

DEFINITION: 

DEFINITION: 



Q+A 


