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Safe harbor statement under the Private Securities Litigation Reform Act of 1995: 
This document and other items we publish, including through 
social media outlets, may contain forward-looking statements, the 
achievement or success of which involves risks, uncertainties, and 
assumptions. If any such risks or uncertainties materialize or if any 
of the assumptions proves incorrect, the results of salesforce.com, 
inc. could differ materially from the results expressed or implied by 
the forward-looking statements we make. 

The risks and uncertainties referred to above include – but are not 
limited to – risks associated with possible fluctuations in our 
financial and operating results; our rate of growth and anticipated 
revenue run rate, including our ability to convert deferred revenue 
and unbilled deferred revenue into revenue and, as appropriate, 
cash flow, and our ability to grow deferred revenue and unbilled 
deferred revenue; errors, interruptions or delays in our service or 
Web hosting; breaches of our security measures; the financial 
impact of any previous and future acquisitions; the nature of our 
business model; our ability to continue to release, and gain 
customer acceptance of, new and improved versions of our service; 
successful customer deployment and utilization of our existing and 
future services; changes in our sales cycle; competition; various 
financial aspects of our subscription model; unexpected increases 
in attrition or decreases in new business; our ability to realize 
benefits from strategic partnerships; reliance on third-party 
computer hardware and software; the emerging markets in which 
we operate; unique aspects of entering or expanding in 
international markets; our ability to hire, retain and motivate 
employees and manage our growth; changes in our customer base; 

technological developments; regulatory developments; litigation 
related to intellectual property and other matters, and any related 
claims, negotiations and settlements; unanticipated changes in our 
effective tax rate; factors affecting our outstanding convertible 
notes and credit facility; fluctuations in the number of shares we 
have outstanding and the price of such shares; foreign currency 
exchange rates; collection of receivables; interest rates; factors 
affecting our deferred tax assets and ability to value and utilize 
them, including the timing of achieving profitability on a pre-tax 
basis; the potential negative impact of indirect tax exposure; the 
risks and expenses associated with our real estate and office 
facilities space; and general developments in the economy, 
financial markets, and credit markets. 

Further information on these and other factors that could affect the 
financial results of salesforce.com, inc. is included in the reports on 
Forms 10-K, 10-Q and 8-K and in other filings we make with the 
Securities and Exchange Commission from time to time, including 
our most recent Form 10-K. These documents are available on the 
SEC Filings section of the Investor Information section of our 
website at www.salesforce.com/investor. 

Any unreleased services or features referenced in this or other 
presentations, press releases or public statements are not currently 
available and may not be delivered on time or at all. Customers 
who purchase our services should make their purchase decisions 
based upon features that are currently available. 
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CONTENT BUILDER: 
OVERVIEW 



Upload files for use in:  
•  Content Builder Emails & Templates 
•  Cloud Pages 

 
Preview content as you build 

•  View changes in real time 
•  Intelligent HTML paste option 

 
Global search and organization 
•  Sharing and tagging 
 
Store content areas to leverage content 
across channels 

CONTENT BUILDER HIGHLIGHTS 



Pre-defined portions of a 
Template-based Email 
 
Can insert various types of 
content  
 
Saved for use across multiple 
emails and Cloud Pages 
 

 

Define the overall structure 
and layout of an email  
 
Created within Email Studio 
or the Classic Editor 
 
Saved for use to give 
consistent look and feel 
across multiple emails 

Pre-defined formatting 
options combining different 
Content Blocks types  
 
Allow for more advanced 
content designs 
 
Replaces the Tables feature in 
the Classic Editor 

Content Blocks Templates Layouts 

CONTENT CREATION OPTIONS 

Create content using 3 objects: Content Blocks, Templates, and Layouts. 



ACTION ICONS 6 

Import existing content 
and or Folders from 
Classic View 

Create new Email, Templates, 
Content Blocks, or Upload an 
asset from your computer. 

Sort By the columns in 
the Content Grid View.  
Ex: Name, Type, 
Modified or Added 

Sort By Ascending or 
Descending on 
whichever column you 
have selected 

View results in list view 
or icon view 

Remove certain 
columns from the 
Content Grid to  



•  .jpeg  
•  .gif 
•  .bmp 
•  .png 

.tif  
•  .jpg   
•  .tiff 
 

Microsoft Office 
Word  
Excel  
PowerPoint 
Outlook Calendar 
 
Other:  
.txt 
.rtf  
.pdf 
Quicktime 
 

Code 
•  .html  
•  .css  
•  .js  
•  .xml 
•  .xslt 
 
Audio 
mp3  
.ogg  
.wav 

Video 
•  .vl 
•  .mpeg 
•  .mpg  
•  .swf 
 

Images Documents Other 

ASSET CATEGORIES AND TYPES 
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TEMPLATES 



Template layouts:  

•  Control standardized content for 
consistent brand across emails and 
campaigns 

•  Contain placeholders for creating and 
adding content 

•  Unused blocks collapse 

 

Two ways to create a template: 

•  Empty Template 

•  HTML 

 
 

9 TEMPLATES 

A Template defines the layout and basic design of an email, including the brand and 
design elements. 

DEFINITION: 



•  Predefined in Content Builder  
 

•  No technical expertise needed 
 

•  Choose from 
•  Basic 
•  Empty 
•  Saved Templates 

 
•  Decide on banner, borders,  

and background 
 

EMPTY TEMPLATES 

§  Write HTML outside of the Email 
application and paste it into the 

application 
§  Add standard template elements 

in your code 
§  Flexibility and freedom in your 

design, as you have no 
restrictions with your layout 

§  Must know how to write HTML;  
however, you only need to create 
a template once and then re-use 

over and over 
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CONTENT BLOCKS 



 
 

  

CONTENT BLOCKS 

A content block is a piece of material used to populate an email.  
Content blocks can be reused across emails, templates and Cloud Pages. 

DEFINITION: 

Option 1  
(Reusable Content) 

Option 2   
(One-Time Content) 

1.  Create content blocks in 
Content Builder 
 

2.  Drag and drop content 
into email or page 

1.  Build content directly in 
the email or on the page 
being created 

2 Methods for Creating Content Blocks:  



TYPES OF CONTENT AVAILABLE 

Drag & drop different types of content blocks into each other for more 
sophisticated content.  

NOTE: 

•  Button 
•  Free Form 
•  HTML 
•  Image 
•  Text 

 
 

•  A/B Testing  
•  Dynamic Content 
•  External Content 
•  Image Carousel 
•  Einstein Content* 
•  Reference Content 

 
 

•  Social Share 
•  Social Follow 

Basic Content Advanced Content 

Social Media Content 
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DYNAMIC CONTENT 



DYNAMIC CONTENT 
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Dynamic content renders different content based on data stored in Sales 
Cloud at time of send.  

DEFINITION: 

Dynamic Content can be used in emails for Journey Builder when the 
journey’s audience (source) data extension is used to create the content.  

NOTE: 



Create 
Stored 

Content 
Define Rules Assign 

Content Save 

16 DYNAMIC CONTENT WORKFLOW 

Define Rules 
Create 
image 

content 
Save 



Drag and drop attributes from sidebar to configure rules. 
•  Need to know data values to create rules 
 

Drag multiple attributes to create multiple conditions 
•  Hover at end of rule bars to join statements together 
•  Use AND/ OR operators to define logic for multiple conditions 

 

Drag and drop attributes from sidebar to configure rules. 
•  Need to know data values to create rules 
 

Drag multiple attributes to create multiple conditions 
•  Hover at end of rule bars to join statements together 
•  Use AND/ OR operators to define logic for multiple conditions 

CREATING DYNAMIC CONTENT RULES 17 



The Content Tab allows you to select from existing content or create new content.  

SELECTING OR CREATING DYNAMIC CONTENT  18 

Select from saved Content 
Blocks or images 

Click Create then Upload to select 
image files from computer. Upload and 

Publish publishes image content to 
Content Block.  

Drag and drop existing content 
onto Select Content canvas  



Select Profile Attributes when mapping dynamic content to Salesforce Data 

19 SALESFORCE DATA & DYNAMIC CONTENT 

Dynamic Content can be used in emails for Journey Builder when the 
journey’s audience (source) data extension is used to create the content.  

NOTE: 

Profile Attributes: 
 
•  Can be created from the Parent 

business unit of an Enterprise 
account 
 

•  Must be created in the Email 
Application under Subscribers 

•  Align to standard objects on 
Salesforce.com records  
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TESTING EMAILS 



Provides one location for all test sending 
tools 

•  Test Send 
•  Send Preview  
•  UI Test Send (Advanced Testing Option) 

 

21 TESTING  TOOLS AVAILABLE 

Send to up to 5 recipients per test  
 
Send a specific email version  
 
Send multiple versions to review personalization 
and ensure business logic configured correctly  

Add Warning and Maximum Thresholds to reduce 
risk of test sends send in error as live sends 



Preview the email in 
Content Builder as a 
recipient will see it 
 
•  View in Content Builder 

editor 
 

•  Ideal for rendering 
during build process 

Sends 1 email as selected 
content would receive  
 
 
•  View in Inbox 

 
•  Ideal for reviewing 

static content 
 

•  Review rendering in 
Inbox 

 
 

Sends 1 email per contact 
in selected audience 
 
•  View various versions of 

single email  
 

•  Ideal for dynamic 
content 
 

•  Data extension must be 
marked as Testable 

TESTING TOOLS  22 

Send Preview UI Send Test Send 

Each of these testing tools displays personalization and dynamic content 
based on individual subscriber data.  

NOTE: 
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SENDING EMAILS IN 
EMAIL STUDIO 



Revise and Define: 
 
•  Subject  

 
•  Preheader 

•  Send 
Classification 

Define:  
 
•  Targeted 

audiences 
 

•  Excluded 
audiences 
 

•  Suppression 
Lists 
 

•  Excluded 
Domains 

Review Audiences 
 
Review Content 
•  Mobile view 
•  Desktop view 
•  Subject & 

Preheader 

Confirm Send 

Define send time: 
 
•  Immediately 

 
•  Schedule for 

future date and 
time 

 

SEND FLOW 24 

Define Properties Select Audience Review and Send Configure Delivery 



25 SEND WITH SALESFORCE REPORTS & CAMPAIGNS 

Salesforce Reports Salesforce Campaigns 

All reports saved to Marketing Cloud Admin or Unfiled 
Public Reports folders appear in list, including reports 

that are not sendable. 
 

Drag and drop selected 
report to Targeted field in 

right sidebar.  

All Salesforce.com Campaigns appear in the list.  
Only those Campaigns with an Active status can 

be selected for sending in Marketing Cloud.  

Drag and drop 
selected report to 
Targeted field in 

right sidebar.  
Filter status options based 

on Sent or Responded 



Q+A 


